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the GREATEST in RADIO SH(

ADDITIONAL CURRENT ZIV HIT SHOWS: MEET THE MENJOUS, The CISCO KID, IT'S SHOWTIME FROM HOLLYWO®
BARRY WOOD SHOW, SINCERELY-KENNY BAKER, PLEASURE PARADE, SONGS OF GOOD CHEER, KORN KOBBLERS, "C§
DIARY, DEAREST MOTHER, CAREER OF ALICE BLAIR, CALLING ALL GIRLS, OLD CORRAL, LIGHTNING JIM, SPARKY {
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More than a band, here’s a star-studded half
‘hour of musical showmanship at its sensa-
tional best. Now oflfered for local and

regional sponsorship.

THE ROYAL CANADIANS

Guy, Carmen, Lebert Lombardo and their 16-picce
- .orchestra,

! "DAVID ROSS, NARRATOR

"~ Poetlaurcate of the air, he weaves a tapestry of

beauty in story and song.

"THE TWIN PIANOS
/g % g. The magic fingers of Fred Kreitzer and
gﬁﬁ%ﬁ- | Paul Rickenback at twin keyboards.

MBARDO VOCAL TRIO

4 a Three grand voices blend delightfully in

$ J\P'/“ rich harmony.

THE LOMBARDO MEDLEY

g
,\Kt/ Three songs, without titles. A musical
A

= quiz that listeners enjoy,

THE LOMBARDO VOCALISTS
J'-)p.;% Don Rodney and Kenny Gardner sing
ﬁ?“i\l{‘) the favorite music of the nation.

THE FAMOUS LOMBARDO
y 1} PICTURE STORY
/I\”"E)“‘x\ |
3 - \:f I masterpiece with that famous Lombardo
VORITE STORY (with Ronald Colmon), WAYNE KING SHOW, | L1 R A R )
JLACKIE, PHILO VANCE, MANHUNT, EASY ACES FORBIDDEN ™ = ° °°

Narrated by David Ross. A musical

touch.
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EXCLUSIVE
RCA-VICTOR
RECORDING
ARTIST
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FRANK C. LEPCRE
£3 OAK TERRACE
AVON BY. THE SEA, N. J«
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... represented by NBC Spot Sales

Exery day, this phrase is seen by the men and women who
buv radio and television time.
very dav. it is theiv unfailing guide to major slations in major
markets—expertly programmed, hard-selling stations.
And every dav, NBC Spot Sales is unsurpassed in the wealth
ol information presented 1o agencies ... in the assistance

needed for successful schedules.

NBC SPOT SALES

New York ¢ Chicago * Cleveland * Hollywood ¢ San Froncisco * Washington * Denver

Representing RADIO STATIONS: Representing TELEVISION STATIONS:
WNBC, New York WTAM, Cleveland WNBT, New York WBZ-TV, Boston
WMAQ, Chicago WRC, Washington WNBQ, Chicago WNBK, Cleveland
KNBC, San Francisco KOA, Denver KNBH, Hollywaod WNBW, Washingtan
WGY, Schenectady WPTZ, Philadelphia WRGB, Schenectady
2
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HPPR ECIATION

660 that understanding legion, representing every
facet of radio and television who have helped us in
gatheving material for the 1950 RADIO ANNUAL
and TELEVISION YEAR BOOK we of Radio Daily
extend our grateful appreciation.

The 1950 stride of this work of reference s com-
pellingly veflected in the departments that follow.
More pages, more subjects, more streamlined and of
more interest to the busy executives of a dynamic
industry of which Radio Daily is happy to play its
modest part.

RADIO ANNUAL. and TELEVISION YEAR BOOK
15 constantly in preparation. It forms the hard core of
the always busy and universally used Radio Daily
Information Department. Next year’s cdition ts always
i preparation. Again, many thanks to all who have

helped.
JAck ALIGOATE,
Editor

NINETEEN FIFTY
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FOR WORLD-WIDE NEWS. ..

FOR CLEAR, COMPREHENSIVE
COVERAGE. ..

FOR:
AM-FM-TELEVISION

50 ROCKEFELLER PLAZA, NEW YORK 20, N. Y.
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Academy of Television Arts & Sciences.. 1147

Actors ... 831
Actors Equity Assn.................... 1268
AcCIresSSes ..........c.iiiiiiii 831
Advertisers” Index ......... ... ... ... 27
ADVERTISING:

Advertising Agencies ............... 135

Advertising Council, Inc., The.. ... ... 1268

Advertising Federation of America... 1268

Advertising Research Foundation. .. .. 1268

Agencies, Addresses, Personnel...... 135

Agency & Svonsor Network Billings... 121

Agency TV Department Executives.... 1059

American Assn. of Advertising Agen-

ClBS 1259
Comme:cial Programs—AM . .... ... 1017
Commercial Programs—TV ... ....... 1161

Agents and Managers, Talent. ..... .. .. 1015
Ahlert, Fied E., Article by............. 812
ALABAMA:

AM Stations, Facilities, Personnel.... 311

FM Stations, Facilities, Personnel. .. .. 1202

TV Stations, Facilities, Personnel. .. .. 1087
ALASKA:

AM Stations, Facilities, Personnel. . ... 708
Alaska Broadcasting System........... 285
ALBERTA:

AM Stations, Facilities, Personnel. .. .. 726
Alicoate. Jack, Introductions by....... 3. 1049
Almanac of Holidays & Special Events. . 83
Aloha Network, The................ ... 285
American Association of Advertising

Agencies ............ ... 1268
AMERICAN BROADCASTING CO.:

Commercial Programs—AM ......... 1017

Commercial Programs—TV .......... 1161

Network Map—AM ............... 260-261

Network Map—TV ................. 1074

Personnel .............. .. .. .. ... .. 262

o

Sponsor Expenditures, 1949. .. .......
Stations Owned and/or Managed by. .
TV Executives, Biographies of........
Woods, Mark, Article by.............
American Communications Assn........
American Council on Education........
American Federalion of Musicians. .....
American Federation of Radio Artists. ..
American Guild of Musical Artists, Inc.. .
American Marketing Assn..............
American Newspaper Publishers Assn...

ASCAP:

Article by Fred E. Ahlert............
Personnel, Functions
Publisher Members
American Television Society. Inc........

Announcers

ARIZONA:

AM Stations, Facilities, Personnel.. ..
TV Stations. Facilities, Personnel. . ...
Arizona Broadcasting System...........
Arizona Network. The.................

ARKANSAS:

AM Siations, Facilities, Personnel. . ..
FM Stations, Facilities, Personnel. . ...

Arrowhead Network

ARTICLES:

An Answer to High Cosis Film Net-
work Expansion Plan. by George T.
Shupert

Can TV Profit from AM Mistakes?, by
John K. Churchill. ... . ............

Commercial Value of News Siressed
By Radic Newsmen, by Sig Mickel-
son

Commercial Radio Expanding in the
Caribbean Area., by Tomas Muniz. .
Don Lee Station Observes 18th TV
Anniversary, by Willet H. Brown. ..

Equipment Manufacturer Comments on
TV Freeze, by H. E. Taylor, Jr......
France and World-Wide BRadio: A
Plan for Today and Tomorrow, by
Shelley Dobbins
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263
1075

259
1269
1269
1269
1269
1269
1269
1269

812
1270
813
1149
971

318
1087
285
285

1148

63

81

1053

75
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MARTIN BLOCK

20 EAST 50ru STREET +« NEW YORK CITY -+ PLAZA 96154

 uMAKE BELIEVE BALLROOM™ p¥e
. . w “ Ew §2 Ne W Y 0 rk CON\S{E?:TWE

“CHESTERFIELD SUPPER CLUB" JaFsL
N B c ) CONSECUTIVE

~wCHESTERFIELD SUPPER CLUB" TV | ond
NB_TV . ONSECUTIVE

YEAR

Personal Management MCA
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EDITORIAL INDEX

Future of Canadian Radio-TV Rests
with Royal Commission, by R. T.
Snelgrove

Greatest Radio Personality of
Twenty-five Years ... ............

How to Apply for a FCC License—
(Official Procedure for AM, FM, TV)

Importance of TV Films Stressed in
Servicing Advertisers, by John L.
Sinn

Latin American Radio Follows U. S.
Trends, by Carlos Gutierrez Riano
Library Service Expanding as All-
Around Station Service, by Robert
W. Friedheim ...................
Looking Ahead in 1950—Solution of
NARBA Problem Is Issue. by Justin
Miller ...........................

Manufacturers in Wonderland Through
the Viewing Tube, by Ernest E.
Sterm . ... .

Mexican ET Network Serves 88 Sta-
tions, by Clemente Serna Martinez.

Need of Audience Research Empha-
sized by A.A.A.A. Prexy, by Fred-
eric R. Gamble ...................

New Era of Entertainment—TV Ad-
vances Are Noteworthy. by Brig.
Gen. David Sarnoff...............

Problems of TV Operations Viewed by
‘Broadcaster, by J]. Leonard Reinsch

Problems of TV Production Reported
Many and Varied, by Alexander
Stronach

Promotion Needs of Sponsor Gets Con-

sideration at WLW, by James
Cassidy ............. ... ...
Public Service Programming Given

Emphasis by FCC Chairman. by
Wayne Coy .....................
Radio Executives Club Reviewed by
President. by John Karol... .. .....

Radio Holding Its Own As Teleview-
ing Expands, by Bill Silag.........
Radio Sales Intensified as TV Expan-
sion Looms, by Frank Burke.......

Ringing the Cash Register by Electri-
trical Transcriptions. by Frederic W.
Ziv

Role of BAB Defined—Wide Accep-
tance Forecast., by Maurice B.
Mitchell ......... ... . ... ... ....

Spot Business Expansion Forecast for
1950, by T. F. Flanagan...........

Story of Radio Pioneers Is History of
Industry, by William 5. Hedges. . . ..

TV Brings Showroom to Prospect—
Potent Force in Visual Sales. by Ken-
neth W. Stowman.................

827

1216

1112

69

79

35

1218

71

47

41

1055

1057

1160

33

S9

37

S7

49
129

61

~1

TV Industry Advances
Will Baltin

TV Production Schedules Too» RMA
Activities, by Bond Geddes......... 45

TV Production Soaring—Record Year
Forecast Jor ‘50, by Frank M. Folsom 65

The Future of TV Research—Need of
Audience Census, by Batry T. Rum-

in 1949, by

Ple ... ...l 1111
Transcription Library Services—1950,
by Clifford E. Ogden.............. 809

United Nations Expanding lis Broad-
casting Aclivities, by Dorothy Lewis 43
Ups and Downs of Television Viewed
by TBA President, by ]. R. Poppele 55

Artists . ... 831
Artists Representatives Assn.., Inc....... 1270
AMP:
Article by M. E. Tompkins........... 821
Personnel, Functions ........... .... 1270
Publisher Members ................. 821
Associated Press ..................... 111
Assn. of Canadian Advertisers, Inc..... 1270
Assn. of Electronic Parts & Equipment
Manufacturers  ............ ... ... 1270
Assn. of National Advertisers.. ... .... 1270
Associations . .............. ... ... 1267
Authors” Guild of The Authors League
of America, Inc., The......... ... ... 1270
Authors League of America, Inc........ 1271
Awards, Recipients of IRE.. ... .. ..... 1219
B
Backstage, Radio-TV Producers......... 1001
Baltin, Will, Arxticle by................ 1051
Behind the Mike. Radio-TV Artists. .. ... 829
Benny, Jack (Greatest Radio Personality
Of Past Twenty-five Years)........ 827
Bibliography. AM, FM, TV.. ... ... .... 1159
RIOGRAPHICAL SKETCHES:
Advertising Agency TV Dept. Execu-
tives ... ... .. 1059
ABC TV Executives................. 1075
CBS TV Executives.................. 1077
DuMont TV Executives............... 1079
MBS TV Executives................. 1081
NBC TV Execufives................. 1083
British Broadcasting Corp.. The....... .. 1271
BRITISH COLUMBIA:
AM Stations, Facilities, Personnel. .. .. 728
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7

HARRY WISMER

BroapcasTING THE NaTions Tor Sponrrine EveEnTs

Sports Director of American Broadeasting Compaiy
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EDITORIAL INDEZX

BMI:
Article by Carl Haverlin............ 815
Personnel. Functions ............. .. 1270
Publisher Members ................. 816
BMI Canada, Ltd................... ... 1271
Brown, Willet H., Article by........... 1053
Bureau of Broadcast Measurement., The 1272
Burke. Frank, Article by............... 37
BUSINESS:
Advertising Agencies, Personnel...... 135
Agency & Sponsor Network Billings.. 121
Research Organizations ............. 131
Station Representatives ............. 215

C

CALIFORNIA:
AM Stations, Facilities, Personnel.... 331
FM Stations, Facilities, Personnel..... 1202
TV Stations, Facilities. Personnel..... 1087
CANADA:
Article by R. T. Snelgrove........... 51
Canadian Association of Broadcasters 723
Canadian Broadcasting Corp......... 721
Station Representatives in Canada.... 215
Stations—AM ... ... .. 726
Cassidy. James, Article by....... ...... 1160
Catholic Actors Guild of America....... 1272
Catholic Writers Guild of America...... 1272
Chicago, Important Telephone Numbers. 102
Chief Engineers ..................... 1228
Churchill, John K., Article by.......... 1148
COLORADO:
AM Stations., Facilities. Personnel.... 361
FM Stations, Facilities, Personnel... .. 1203

COLUMBIA BROADCASTING SYSTEM: ..

Commercial Programs—AM .. ....... 1017
Commercial Programs—TIV ... ...... 1161
Network Map—AM............. ... 266-267
Network Map—TV .. ... .. ......... 1076
Personnel ............ ... .......... 268
Stanton, Frank, Article by........... 265
Stations Owned & Operated by...... 270
TV Executives, Biographies of........ 1077
COMMENTATORS:
News ... ... i 909

Sports ... o i 891
Woman ........... .. .. .. .. ... .. 1009
Commercial Radio Programs—1949. .. .. 1017

Commercial Television Programs—1949. 1161
Composers Authors & Publishers Assn.

of Canada, Lid..................... 1272
CONNECTICUT:

AM Stations, Facilities, Personnel. .. .. 367

FM Stations, Facilities, Personnel.. ... 1203

TV Stations, Facilities, Personnel. .. .. 1091
Connecticut State Network............. 288
Consulting Engineers ..... . ........... 1225
Coy. Wayne, Article by............... 33
Cuba, Stations of................. .... 1265

DELAWARE:
AM Statons. Faciliiles, Personnel... .. 372
FM Stations, Facilities, Personnel. .. .. 1203
TV Stations, Facilities, Pe.sonnel... .. 1092
Directors, Home Economists............ 1009
Directors ........... .. .. ... ... ...... 1003
Disc Jockeys ............ ... .. ... .. 923

DiSTRICT OF COLUMBIA:

AM Stations, Facilities, Personnel. .. .. 373
FM Stations, Facilities, Personnel. .. .. 1203
TV Stations, Facilities, Personnel. . ... 1092

District of Columbia, Important Telephone
Numbers .......................... 105
Dobbins, Shelley, Arficle by........... 67
Don Lee Broadcasting System.......... 288

Dramatists’ Guild of the Authors’ League
of America, Inc................... 1272

DU MONT TELEVISION NETWORK:

Commercial Programs .............. 1161
Network Map ...................... 1078
Personnel (WABD) ... .. ............ 1101
TV Executives, Biographies of. ... .. .. 1079

Engineers, Chief ................... .. 1228
Engineers, Consulting ................ 1225
Equipment Firms ... .................. 1239
Expenditures, Networks—1949 ... . ..... 121
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THE SESAC TRANSCRIPTION LIBRARY g
GREATEST VALUE AT LOWEST COST

OVER 3500 Recorded selections so far — Music of lasting value
Commercial script service, Catalog of moods, bridges, themes

NEW FOR 1950 —

The fine Philharmonia Orchestra

Internationally famous Trinity Choir of St. Paul’'s Chapel
All-American Band . . . it's TERRIFIC
Stamps-Baxter Gospel Quartets

Aeolian String Symphony Orpheus Choristers it's fops
Village Green Four . . . Barbershop Harmonies

7 SESAC categories

American Folk . . . Concert . .. Band . . . Religious .

Hawaiian . . . Spanish . . . Novelty
s E s n t I “ t 475 FIFTH AVENUE
Y 4 ®  NEW YORK 17, N. Y,

www americanradiohistorv com


www.americanradiohistory.com

EDITORIAL INDEX

F

Federal Communications Bar Assn......

FEDERAL COMMUNICATIONS COMMISSION:

Article by Wayne Coy.............. 33
Licenses (Official Procedure for AM.,
FM, TV) ... . 1216

Members of Commission, Personnel... 232
Federal Radio Education Committee. ... 1273
Federal Trade Commission............. 1273
Film Producers, Television............. 1115
Flanagan, T. F., Article by ... .......... 129
FLORIDA:

AM Stations. Facilities, Personnel. .. .. 376

FM Stations, Facilities. Personnel.. ... 1203

TV Stations, Facilities, Personnel..... 1093
Folsom, Frank M.. Arificle by........... 65
French Broadcasting System in North

America ... oo 1273
FREQUENCY MODULATION:

Licenses (Official Procedure for AM,

FM, TV) ... ... ... ... ...... 1216

Stations in Operation................ 1202
Friedheim, Robert W., Article by........ 79
Gamble. Frederic R.. Article by........ 47
Geddes, Bond. Ariicle by.............. 45
GEORGIA:

AM Stations, Facilities, Personnel.... 387

FM Stations, Facilities. Personnel. .. .. 1203

TV Stations, Facilities, Personnel.. . .. 1093
Georgia Association of Local Stations... 288
Georgia Major Market Trio............ 288
Georgia Quartet ..................... 289

Great Northern Broadcasting System. Inc...289

Greatest Radio Personality of Past
Twenty-five Years (Jack Benny)....... 827
Gross Billings by Agencies, 1949....... 121
Growth of Stations (AM), 1941-1949. .. .. 77
Guilds ......... ... ... .. .. ... ... .. 1267
H
Haverlin, Carl. Article by. ... ...... .. 815

11

HAWAIL:

AM Stations, Facilities, Personnel. . ... 710
Hedges, William S., Article by......... 61
Heinecke. Paul, Article by............. 822
Holidays & Special Events, Radio Daily’s

Almanac ol ........................ 83
Home Economists .................... 1009
Homes, Estimated Radio for 1949....... 292
Hubbell & Associates, Richard W....... 1273
IDAHO:

AM Stations, Facilities, Personnel...,. 400

FM Stations, Facilities, Personnel. .. .. 1204
ILLINOIS:

AM Stations. Facilities, Personnel. .. .. 404

FM Stations, Facilities, Personnel. . ... 1204

TV Stations, Facilities. Personnel..... 1095
INDEXES:

Advertising ............ ... ... ... ... 27

Canada AM Stations................ 724

Editorial ........... ... ... ... ... ... 5

U. S, AM Stations. . ................. 295

U. S. TV Stations. .................. 1086
INDIANA:

AM Stations, Facilities, Personnel. . ... 418

FM Stations, Facilities, Personne!..... 1204

TV Stations, Facilities, Personnel..... 1096
Institute for Education by Radio, The.... 1274
Institute of Radio Engineers, Inc., The... 1274
IRE Awards, Recipients of............. 1219
Inter-American Assn. of Broadcasters. ... 1274
Intercollegiate Broadcasting System..... 1274
Intermountain Network ................ 289
International Broadcasting Stations in

the U. S............. ... ... ... ... 1257
International Brotherhood of Electrical

Workers ... ... o 1274
International News Service............ 111
Introductions. by Jack Alicoate....... 3. 1049
IOWA:

AM Stations, Facilities, Personnel..... 425

FM Stations, Facilities, Personnel. . . .. 1205

TV Stations, Facilities, Personnel. . ... 1096
Iowa Tall Corn Network... ... ........ 289
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EDITORIAL INDEX

K

KANSAS:

AM Stations, Facilities, Personnel.... 433

FM Stations, Facilities, Persomnel.... 1205
Karol, John, Article by................. 59
Keller, Inc., Robert S.. . ... ............. 1274
KENTUCKY:

AM Stations, Facilities, Personnel.... 439

FM Stations, Facilities, Personnel. .. .. 1205

TV Stations, Facilities, Personnel. . ... 1096
Keystone Broadcasting System......... 284
Lambs, The .......................... 1274
Lewis, Dorothy, Article by............. 43
Lone Star Chain, Inc.. .. ............... 289
Los Angeles. Important Telephone Num-

bers ... 103
LOUISIANA:

AM Stations, Facilities, Personnel.... 445

FM Stations. Facilities, Personnel. . ... 1205

TV Stations, Facilities, Personnel. .. .. 1097
Lowell Institute Cooperative Broadcasting

Council ......................... 1275
Magazines, Trade. Fan. Technical, Gen-

eral ............ . il 243
MAINE:

AM Stations, Facilities, Personnel.... 451

FM Stations. Facilities, Personnel.... 1206
Maine Broadcasting System............ 289
Managers & Agents, New York, Chicago.

Los Angeles ................... .. 1015
MANITOBA:

AM Stations. Facilities, Personnel.... 731
Manufacturers, Equipment, AM, FM, TV. 1239
MAPS—Radio. TV:

ABC—Radio Net ... .............. 260-261

ABC—Television Net ............... 1074

CBS—Radio Net .................. 266-267

CBS—Television Net ............... 1076

DuMont—Television Net ............ 1078

13

MBS—Radio Net ... ............... 272-273

MBS—Television Net ............... 1080

NBC—Radio Net ................. 278-279

NBC-—Television Net ............... 1082
Martinez, Clemente Serna, Article by. .. 71
MARYLAND:

AM Stations, Facilities, Personnel.... 455

FM Stations, Facilities, Personnel. .. .. 1206

TV Stations, Facilities, Personnel. .. .. 1097
MASSACHUSETTS:

AM Stations. Facilities, Personnel. . ... 461

FM Stations, Facilities, Personnel. .. .. 1206

TV Siations, Facilities, Pe:sonnel..... 1098
McConnell, Joseph H., Article by....... 277
Mexico, Stations in.................... 1262
MICHIGAN:

AM Stations. Facilities, Personnel.... 471

FM Stations. Facilities, Personnel. .. .. 1206

TV Siations, Facilities, Personnel. .... 1098
Michigan Radio Network.............. 290
Mickelson, Sig, Article by. ... .......... 63
Miller, Justin, Article by............... 35
MINNESOTA:

AM Stations, Faciliiies, Personnel. .. .. 485

FM Stations, Facilities, Personnel. . ... 1207

TV Stations, Facilities, Personnel... .. 1099
MISSISSIPPI:

AM Slations, Facilities. Personnel.... 491

FM Stations, Facilities. Personnel. .. .. 1207
MISSOURI:

AM Stations, Facilities, Personnel.. ... 497

FM Stations, Facilit'es, Personnel. .. .. 1207

TV Stations, Faciiilies, Personnel..... 1099
Mitchell, Maurice B., Article by........ 49
MONTANA:

AM Stations, Facilities, Personnel. .. .. 506
Muniz, Tomas, Article by.............. 81
MUSIC:

AMP ... . 821

ASCAP . ... .. 812

BMI .. .. 815

SESAC .. ... e 822

Song Hits of 1949................... 826
Music Publishers’ Protective Assn., Inc..1275
Musical Conductors ................... 949
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. &77&% Nens Sewrce .
“RADIO

® 24-hour Global News Coverage
® World’'s Greatest News-Features

® PLUS, 40 Exclusive Radio Scripts
Weekly

{“TELEVISION

Daily Telenews Newsreel
Weekly Newsreel Program
Weekly Sports Newsreel
Projectall Balopticon

News Bulletin Service

Spot News and News-Photo
Packages

INTERNATIONAL
NEWS SERVICE
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EDITORIAL INDEX

MUTUAL BROADCASTING SYSTEM: NEVADA:
Commercial Programs—AM . ...... .. 1017 AM Stations, Facilities, Personnel.... 514
Commercial Programs—TV ... ... ... 1161 FM Stations, Facilities, Personnel. . ... 1027
Network Map—AM................ 272-273 NEW BRUNSWICK:
Network Map—TV ................. 1080
Personnel ........ ... 274 AM Stations, Facilities, Personnel.. . .. 732
Sponsor Expenditures ............... 125 New England Regional Network........ 290
TV Executives, Biographies of........ 1081 NEW HAMPSHIRE:
White, Frank, Arlicle by............. 271 A .
AM Stations, Facilities, Personnel.... 515
FM Stations, Facilities, Personnel.. ... 1207
N NEW JERSEY:
AM Siations, Facilities, Personnel.... 517
NATIONAL ASSOCIATION OF FM Stations, Facilities, Personnel. . ... 1207
BROADCASTERS: TV Stations. Facilities, Personnel. .. .. 1100
Miller, Justin, Article by......... ... .. 32 NEW MEXICO:
Personnel, Committees ........ ...... 237
Standards of Practice. . . ... ... ... .. 239 AM Stations, Facilities, Personnel. .. .. 521
National Assn. of Broadcast Unions & TV Stations, Facilities, Personnel:.... 1100
Guilds ........... ... ... ... . 1275 NEW YORK:
National Assn. of Performing Artists.... 1275
National Assn. of Radio Station Repre- AM Stations, Facilities, Personnel. .. .. 525
SEMIAUVES . o o 1276 FM Stations, Facilities, Pergsonnel. ... 1208
National Better Business Bureau, Inc.. . . 1276 TV Stations, Facilities, Personnel. .. .. 1100
New York, Important Telephone Numbers 100
NATIONAL BROADCASTING CO.:
NEWFOUNDLAND:
Commercial Programs—AM ......... 1017
Commercial Programs—TV ... ... .. 1161 AM Stations. Facilities, Personnel.... 733
McConnell, J. H., Article by.......... 277 News Commentators .................. 909
Network Map—AM . ... ............ 278279 News Services . ...................... 111
Network Map—TV . ... ... ... .. 1082 Non-Commercial AM Stations of the U.S. 115
Personnel .............. ... ... .. ... 280 NORTH CAROLINA:
?"\;‘l:::cuoliwv:se,d;i'o:r};::iteesd :fy 12:; AM Stations, Facilities, Personnel. . ... 555
National Society of Television Producers 1149 FM Stations, Facilities. Personnel. ... 1208
. y . TV Stations, Facilities. Personnel. . ... 1103
National Television Film Council....... 1276
National Variety Artists, Inc............ 1276 NORTH DAKOTA:
NEBRASKA: AM Stations, Facilities, Personnel.... 571
FM Stations, Facilities, Personnel. .. .. 1209
AM Stations, Facilities, Personnel.... 510 Northwest Network ... .............. .. 290
FM Stations, Facilities, Personnel. . ... 1207
TV Stations, Facilities, Personnel. .. .. 1100 NOVA 5COTIA:
NETWORKS: AM Stations, Facilities, Personnel.... 734
ABC . . .. 262 0
CBS oo 268 Ogden. Clifford E., Article by.......... 808
MBS ... ... 274
NBC .ot 280 OHIO:
Network Billings ................... 121 AM Stations, Facilities, Personnel. . ... 573
Commercial Radio Programs......... 1017 FM Stations, Facilities, Personnel. . ... 1209
Commercial TV Programs............ 1161 TV Stations, Facilities, Personnel. . ... 1103

15
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TYPE TITLE MINUTES DAYS
World News Roundup 15 Weekdays, 7 times
BASIC Sunday, 6 times
. . Weekdays, 12 fimes
News of the World in Brief 5 Sunday, 11 fimes
NEWS : -
The World in a Nutshell 1 Weekdays, 7‘t|mes
Speaking of Sports 5 Mon. through Saturday
The Sports Lineup 5 Every day
SPORTS
Great Moments in Sports 5 Mon. through Saturday
Sizing Up Sports 15 Sunday
In the Womon's World 5 Mon. through Saturday
FOR Women in the News 5 Mon. through Saturday
WOMEN Mainly for Women 5 Man. through Friday
Your Home 15 Sunday
Names in the News 5 Mon. through Saturday
HUMAN Time Out 5 Mon. through Saturday
INTEREST In Your Neighborhoad 5 Every day
In Movieland 5 Mon. through Saturday
On the Farm Frant 5 Every day
FARMING Daily Farm Market Survey 5 Mon. through Saturday
Rural Roundup 5 Tues. through Saturday
Today’s United Press Commentary 5 Every day
Under the Capitol Dome ]g Mon. vhrso:lr?;asmurday
COMMENTARY X
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BUSINESS &
Tomarrow’s Business ) Friday ar thereafter
PROGRESS MAARDAL S ariaa o d m
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VAUGHN MONROE

AND HIS ORCHESTRA

On the air for CAMEL CIGARETTES RCA-VICTOR RECORDS
"THE VAUGHN MONROE SHOW"
Saturday 7:30-8:00 PM CBS EXCLUSIVE MANAGEMENT
-
Weillarnd Gy ¥lexander, Tuc.
Direction
MARSHARD MUSIC 30 ROCKEFELLER PLAZA, NEW YORK
18
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e "A Disfinctive News Photo Service”

FExecutive Office

~ CENTURY NEWS PHOTO SERVICE

‘ Myron Firk Barry Firkser
, 2525 Broadway New York 25, N. Y. .
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?M./A fresh up-to-date a;a:(ol Library that
FILLS EVERY PROGRAMMING NEED!

: A COMPLETE LIBRARY ... Think of it! Capitol Transcription Library
j now contains over 4000 selections, and growing fast. Music of every
kind...all recorded since the war! New, fresh arrangements of current
tunes, by nationally famous artists. PLUS ... mood music, themes, sound
effects, voice tracks, and other vital program aids.

Program‘Direc[ors STAR-STUDDED PROGRAMS .. Capitol gives you big-time programs

LOVEIT. .. ...the kind cthat hold their own against network features! Complete
3 shows built around top stars, current songs and patter... with special
P
g script and formac service included.
P

100% USABLE MATERIAL ... Capitol Transcription library is balanced
... to eliminate waste.  Surveys prove that Capitol subscribers use a great
percentage of the music they receive. .. that the size of each musical
category 1s in exact proportion to their overall programming needs!

X
Sales Managers
CASH INonit...

NEW SPEEDY-REFERENCE CATALOG...A miracle of simplicity,
Capitol's new catalog is alphabetically indexed three ways: by tune title,
by artist, and by musical categories. Make program planning a cinch!

ALL THIS ... AT MODEST COST! Today, you have to make every dollar
do the work of two. And Capitol Transcriptions help by providing for
‘ all your basic programming needs...and giving you outstanding local
Station Managers . - .
GO for its shows to sell. Both at one sensible low price. A price that enables you
LOW, LOW price! to meet competition and make a profit, as well!

e T At T

o T — " —

e W o B e e R i i A . o S

CAPITOL OFFERS NEW TV SERVICE

: MUSIC FOR TV... Capitol offers a selective Transcription Library for TV Stations.
Here’s high fidelity music to meet television needs—at a low budget figure. Instru-
. mental pop concert, dance, and show music; mood music; occasion and theme
_ music; fanfares; bridges and sound effects. Variety plus for TV! Write now for
3 descriptive booklet and TV rates.

SHOWS FOR TV...BOZO THE CLOWN —the world’s most beloved children’s record
\ star, is now available in a series of shows that combines live action with thrilling
4 motion pictures of Bozo under the big top with circus acts and animals. A grand

kid’s show with sure-lure for sponsors. Write for details.
o R R L e

CAPITOL RECORDS, INC., BROADCAST DIVISION, DEPT. RD-1 RECORDS,INC.
SUNSET AND VINE, HOLLYWOOD 28, CALIFORNIA et e
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OF HONOLULU

HAWAII

A BILLION DOLLAR
MARKET

ALL HAWAIl LISTENS T(

BLANKET THE ENTIRE 39th MARKFE
OF THE UNITED STATES WITI

KULA GUARANTEE

OF Al

10,000 Watts
690 Kilocycles
ABC in the Pacific

PACIFIC FRONTIEI
HONOLULL

FOR INFORMATION ON THE

HAWAIIAN MARKET —FOR
RATES FOR "ONE STATION o

COVERAGE" OF HAWAI!!l — SEE
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HAPPY DAYS
ARE HERE AGAIN!

Business Increased
IN HAWAIl 46%
Over 1948

INE STATION COVERAGE

"HE ISLANDS
10,000 Watts

690 Kilocycles
ABC in the Pacific

ROADCASTING CO., LTD.
AWAII

\VERY KNODEL, INC., National Representatives
NEW YORK ® CHICAGO ® SAN FRANCISCO * LOS ANGELES
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KNX .. ... .. 343
KOOL ................. 276
KSD . ... ... .. ... ... 502
KSIJB ........... ... ... 570
KSTP ............. ... .. 484
KTAR ................. 321
KTLA . ................ 1056
G I 1089
KULA ... ............. 23-27
KUOA ................. 338
KVEN ... ... ........... 359
KWBW ... .. ... .. ... 435
KWIK ................. 1200
KWKW ... ... ... .. ..... 347
Kay. Roger ............ 783
Kaye, Sammy .......... 950
Kearns, Joseph ......... 865
Kelk, Jackie ............ 858

Kenyon & Eckhardt, Inc.. 140
Keystone Broadcasting

System, lnc. .. ... .. 286-287
Kiernan, Walter . ... .. .. 915
King, Carl ............ .. 933
King, Joe ...... ... ..... 988
King, John Reed......... 863
King, Pee Wee. ... ...... 931
Kirk, Lisa .............. 884
Kriegsmann, James J..... 870
Kudner Agency, Inc.... .. 132
Kukla, Fran and Ollie. ... 62

_—L —

Lacy. Jack ............. 931
Laine, Frankie ......... 880


www.americanradiohistory.com

ADVERTISING INDE X

Lang-Worth Features
Programs, Inc.
Inside Back Covers

Larkin, John .. ... ... ... 852
Lavalle, Paul .. .. ... ... 957
Layton, Jerry ........... 768
Lazar, Bill ....... .. .... 866
Lebow, Guy ........... 897
Lee,Bert ............... 835
Lee, Patsy ............. 58
Lee, Peggy ............. 880
Leftwich, Alexander ....1004
Lehman, Robert A....... 784
Lennen & Mitchell, Inc.... 151
Levine, Henry .......... 961
Levy, Ralph ............ 776
Lewis, Lester, Associates. 784
Lewis, Monica .......... 882
Lewis, Robert Q......... 838
Lomax, Stan ........... 901
Lombardo, Guy ......... 34
Lorde, Athena .......... 837
Lovejoy, Frank ......... 836
Ludlow, Ben ........ ... 960
Lyons, A. & S., Inc.. .. ... 126
Lytell, limmy ........... 959
—_— W —

Mack, Ted ............. 96
MacQuarrie, Haven..... 770
Mahoney, Jerry ........ 833
Malone, Ted ........... 849
Mangan, Jack ....... ... 985
Mannon Sound Stages...1133
Mansfield, Irving ....... 841
Manson, Charlotte ...... 851
Marceau. Williom . ..... 1006
Marfree Advertising Corp. 153
Mariners, The .......... 883
Maurer, J. A., Inc........ 1114
Marvin, Tony .......... 978
Masterson, Reddy &

Nelson .............. 754
Mastice, Cathy ......... 884
Mathews, Carole ....... 855
Mastiren, Carmen ...... 960
McBride, Mary Margaret. 849
McCarthy, Charlie ..... 54
McConnell, Ed .......... 64
McElroy. Jack .......... 845
McGee, Fibber and Molly 52
McGill, Jerry ........... 967
McLeod, Victor ......... 785
McNeill. Don ........... 56
Menkin, Lawrence ... ... 966
Meredith, Gail ......... . 885
Merrill, Robert . ... ... .. 874
Metronome Corp. ....... 248
Michelson, Charles, Inc... 806
Miller, Arthur H......... 785

Miller, Marvin . ......... 877
Miner, Jan ............. 856
Modernaires, The ....... 887
Monarch Saphin ..... ... 128
Monroe, Vaughn ....... 18
Moore, Garry .......... 840
Morgan, Claudia ....... 842
Morgan, Raymond R..... 148
Morris, William Agency. 122
Morse, Carlton E....... .. 966
Morton Radio Productions,

Inc. ... .., 758
Motion Picture Stages,

Inc. ...t 1139
Munroe, Paul ........... 786
Murphy-Lillis Productions,

Inc. ... .. ... 1136
Murray, Ken ........... 786
Murray, Lyn ........... 958
MCA .................. 124
Musical Courier ........ 250
MBS ...........coo.... 114
Muzak Transcription

Div. ... ... 800-801

—_N—

Naish, J. Carroll. .. ... ... 80
NBC ................ 106-107
NBC Spot Sales......... 2
NBC Television

Network ........ 1062-1063
National Radio

Personalities ......... 150
Nelson, George R.. Inc... 151
Norris, Kathi ........... 854
Nusbaum. Mort .. ....... 926

N/ J—

O’Connor, Rod ......... 864
O'Keefe, Walter . ....... 74
Olsen, Johnny .......... 862

—_

Paramount Television

Productions, Inc. ..... 1056
Park, Ben .............. 788
Parsons, Louella ... ... .. 913
Paul, Charles .......... 958
Paul, Ralph ......... .. 974
Paul, Sidney ........... 861
Peary. Harold .......... 869
Peterson, Elmer W.... . .. 921
Philco Television Play-

house ............... 1050
Piano Playhouse ........ 90
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Pickens, Jane .......... 874
Poole, Bob ............. 928
Prof. Quiz .............. 853

Presto Recording Corp...1214
Progressive Radio Adv.

Co i 134
Pulse, The, Inc. ......... 130
Putnam, George ........ 88

J— (e —_
Quinlan, Roberta ....... 882
—_ R —
RCA ............ Back Cover
RCA Recorded Program

Services ........... 794-795
RCA Victor Division..... 798
Radio Luxembourg .. .... 214
Radio Programas de

Mexico .............. 1256
Radio-Television Institute. 1140
Raeburn, Bryna ......... 860
Ramsen, A1 ............ 862
Rao Video, Inc.......... 787
Reeves Sound Studios,

Inc. ... ... ... .. ... 1128
Rickey, Al ............. 952
Riggs, Glenn .. ......... 977
Ringling Bros. and

Barnum & Bailey...... 32
Rio, Rosa .............. 958
Robbins Bros. .......... 779
Roberts, Bob L........... 780
Roberts, Ken ........... 976
Rockhill Radio, Inc.. ... .. 764
Rogers, Bill ............ 983
Rogers.Roy ............ 84
Rorabaugh, N. C., Co.. ... 252
Ross, David ............ 976
Russell, Connie ......... 879
Russell, Don ........... 981
Ryan, Irene ............ 850

—
Sablon, Jean ... ....... 882
Salsbury. Lynn ......... 858
Salter, Harry ........... 955
Sandwick, Dick ......... 1005
Scanlon, Art ........... 933
Scott, Fred E............. 988
Schwab, Laurence, Jr....1003
Seaboard Studios ....... 1139
Service Unlimited . ...... 781
SESAC. Inc. ............ 10
Sheldon, Earl .......... 958
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ALLIED RECORD MANUFACTURING €O, INC.

Largest custom processing and pressing plant
in the country .. .silver nitrate processing—genuine
Vinylite brand plastic pressings. Independent producers
can rely on us for exceptionally fast service.
THIS YEAR send your master acetates to ALLIED.
1041 NORTH LAS PALMAS AYENUE - HOLLYWOOD 38 - HO 5107
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Sherman & Marquette. ... 138

Sherry, Bob ............ 843
Shore, Dingh ........... 50
Shriner, Herb ........... 838
Simon, Ernie ........... 866
6000 Sunset ............ 779
Sloane, Everett ......... 846
Smith, Jack ............ 78
Smith, K. R.. Co.. Inc..... 804
Souvaine Co., The....... 756
Speer. Charles ......... 966
Sponsor ............... 254
Stafford, Jo ............. 66
Standard Rate & Data
Service, Inc. ......... 244
Stang, Amold .......... 850
Stanton, Bob ........ ... 865
Stark, Richard ......... 980
Stark, Wilbur . ... . ... .. 768
Starr, Lonny ............ 984
Stewart. Jay ............ 844
Stone, Martin, Associates 781
Strout, Dick ............ 984
Strickland, Amzie ....... 858
Strong, Jerry ........... 922

Sulds, Irvin Paul, Inc....1136
Swayze, John Cameroa.. 913

Swope, Herbert, Jr.... ... 780
Sylvania Electric ....... 1238
Sylvern, Hank .......... 857
—_—TT
Taubman. Paul ......... 958
TeeVee Co., The ....... 1124
Telecast Films, Inc....... 1129

Telemount Pictures, Inc... 775
Television Features, Inc..1138
Teleways Radio Produc-

tions, Inc. ........... 796
Texas State Network. .. .. 644
Thompson, Harlan ...... 771
Thompson, Joe ......... 782
Thorsen, Ethel .. ... ..... 870
Tide ................... 256
Tillman, John . .......... 980
Todman, Bill ........... 839
Torme, Mel ...... ... ... 884
Transfilm, Inc. .......... 1058
Trendle-Campbell

Enterprises, Inc. ...... 264
Tunis, Hal ............. 928
Tuttle, Lurene .......... 846

—_— —

Ullman, Richard H., Inc... 770
United Press ........... 16
Universal Recording Corp. 806

—_V —

Valentino, Thomas J., Inc. 803
Van Damme, Art, Quintet 963
Van Hartesveldt, Francis. 782
Video Varieties Corp.....1132

Vincent, Chick, Co....... 776
Voorhees, Don ......... 956
—_— W —

WAPA .. .............. 712
WAZL ............... .. 604
WBAL, WBAL-TV .. ... .. 454
WBAP ... ......... .. ... 656
WBAX ... .......... 620
WBEN ... .............. 528
WBIG ........... ... ... 550
WBNX . ............... 536
WCAU ... ...... ... 608
WCBM ................ 457
WCCC ... 358
WCFL ... ............... 406
WCOU ................ 452
WCSS ... 526
WDSU ................. 448
WDSU-TV ........ .. .... 1097
WEVD .. ............. 537
WFAS ... ... ......... 554
WFAU ... ... ........... 452
WFIL ... ............ .. 610
WFIL-TV ... .. ..... 1084
WGN ... ... .. ........ 408
WGN-TIV ... . ... ... ... 1094
WGST ... ... 389
WHCU ... .............. 534
WHHM .. ... . .......... 640
WHLI .............. 532, 539
WHOM . ............... 538
WIAC ... ....... ... ..... 714
WIBG ... .. ... ......... 613
WIBS .................. 717
WINS ... ............. 540
WIOD ................. 381
WIP ... 612
WITH ................. 458
WIID ... 409
WIR ................ 474-475
WKAQ ................ 716
WKBW ... .............. 530
WKIB ........ ... ..... 713
WLIB .................. 542
WLS ... 410
WLW ... 258
WMCA ............... 544
WMEX ... .............. 463
WMGM ................ 546
WNBW ... ... ..... ... 1092
WNEW ... .............. 548
WOC ... 427
31

WOR ... ................ 524
WOV ... 550
WPAT ................. 520
WPEN ................. 614
WPRO ................ 624
WPTR ................. 525
WPTZ ................. 1106
WQXR ................ 294
WRAK ................ 621
WRC .................. 374
WROK ................ 417
WRR .................. 654
WSB, WSB-TV . ......... 390
WSRS ................. 576
WTBO ................. 459
WVN] ... 519
WWDC ................ 375
WWI. WWI.TV ... ..., 470
WWRL ................ 555
WXRT ................. 1200
Wakely, Jimmy ... ..... 76
Walton, Sidney ......... 915
Waring, Fred ........ .. 48
Warren, Fran .......... 878
Wayne. Bert ... .. ... 989
Wayne, Rosemary ...... 857
Welles, Barbara ........ 853

West Hooker-Frederick
Productions Corp. .... 777

White, Lew .......... .. 953
Whiting, Margaret ...... 876
Williams, Bill .......... 929
Wilson, Marie .......... 850
Winchell, Paul ......... 833
Winckler, E. Carlton. .. .. 783
Wismer, Harry ......... 8
Wolf Associates, Inc..... 768
Wolf, Stanley J.......... 764
Wood, Barry ........... 777
World Broadcasting

System, Inc. ......... 750
World Video, Inc. ....... 1120
Wright, George .. ....... 962

—_—Y —

Yankee Network, The, Inc. 462
Young, Adam .......... 214
Young, Alan ........... 144
Young & Rubicam, Inc... 118
Young, Victor .......... 956

—_—

Ziv, Frederic W.. Co.
Inside Front Covers
Ziv Television Programs,
Inc. ......... ... ... .. 1048
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¥ Greetings from

RINGLING BROS.

BARNUM & BAILEY
CIRCUS

BILL ANTES

DIRECTOR OF RADIO AND
TELEVISION PUBLICITY

THE GREATEST SHOW ON EARTH
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PUBLIC SERVICE
PROGRAMIMING

GIVEN EMPHASIS
BYFCC. CHAIRMAN

by
WAYNE COY
Chairman
Federal Communications Commission

HE proudest boast of American radio
is its pre-eminence as the people’s
forum. The record of our radio system
i3 studded with examples of outstand-
ing public service to support that claim.
All over the nation there are broad-
casters who have studied their com-
munity needs so szarchingly and have
then proceeded to serve them so en-
thusiastically that they have won an
enviable place in the hearts of the
citizens. In city after city such broad-
casters have enriched the life of their
community by making their station a
new and indispensable civie institu-
tion, a powerful force in the social,
economic, cultural, educational and poli-
tical life of the community, a focus for
local progress. By virtue of such zeal
and public spirit, the broadcaster in
many such cases has become the city’s
“first citizen.”
L

In the light of such distinguished and
well-publicized achievements in com-
munity service it i1s difficult to under-
stand the apparent disregard of some
licensees for this most important phasc
of their operation. It is difficult to un-
derstand how they can assume the obli-
gation as a trustee of a publicly-owned
frequency—often the only frequency
available in a community—and then
proceed to black out the needs of their
community. The examination of the
annual program reports for a composite
week from such stations is apt to imake
pretty gloomy reading.

You get the impression that such Ii-
censees are content to keep the com-
munity service activities of their sta-
tion on a par with those of a juke box.

You get the impression that in such
communitics there are no problems of
health, juvenile delinquency, labor,
education, recreation, transportation or
housing; that no local groups such as
the schools, welfare bodies, religious
organizations, unions, civic study clubs
or governmental agencies ever wants or
needs to use radio to further its activi-
ties; that there are no local musicians,
authors, artists, professional leaders or
other gifted citizens who might be
given an opportunity for expression,
Perhaps there are such communities.
I don’t know of any. In only such com-
munities (did they exist) would a li-
censee be justified in relying completely
on a network hook-up and a phono-
graph turntable. If there are such com-
munities you may be sure that those
conditions are never reported to the
Commission when an applicant is seek-
ing a license to establish a new station.

The Commission does not tell a li-
censee what the particular needs of his
community ave. They are for him to
uncover—not by sitting in his office and
waiting for timid requests for time, but
by going out and making a real study
of his community.

I hope that the cases of apparent ne-
gleet of community service that the
Commission set down for a hearing in
1949 will not devclop into a trend.

The broadcasting industry can
strengthen itself and grow in the es-
teem of the American people during
the mid-century year of 1950 by build-
ing up this area of public service.
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FAVORITE SEAFQOD SPOT

Guy Lombardo’s

EAST POINT HOUSE

Freeport, Long Island

* GUY LOMBARDO

E AND HIS ROYAL CANADIANS
Currently At The

ROOSEVELT HOTEL
~ NEW YORK

Exclusive Management

“THE GUY LOMBARDO SHOW”

IIIIIIIIIIII

FREDERIC W. ZIV CO.

DECCA RECORDS MUSIC CORPORATION

OF AMERICA

Publicity = DAVID O. ALBER ASSOCIATES: Gene Shetrin
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L00KING ARERD .
I 130

SOLUTION OF NARBA
PROBLEM 15 ISSUE © 3

by
JUSTIN MILLER
President, National Association
of Broadcasters
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950 will be the last year of a moment-

ous half century, a 50-year span
which has seen the growth of radio
from the first spark of Marconi's wire-
less to the great medium of mass com-
munication and advertising we now
know. Few men, at the beginning of
that half century, would have dared to
predict the growth of that small spark
into today’s vast web of communica-
tions—aural and visual-—for informa-
tion, entertainment and education. Few
men will dare, now, to predict the
cevents of the coming half century. But
it is easier to guess at the coming year’s
events.

L

In a world of universal complexities,
it is perhaps inevitable that one of 1950’s
major communication problems is an
international snarl. The coming year
will find us increasingly concerned for
the successful negotiation of a new
NARBA agreement. Without such an
agreement, which will protect their fre-
quencies and their audiences, American
broadcasters cannot hope to realize the
achievements which 1950 may otherwise
have in store for them. With some ser-
vices already seriously degraded, the
American people are threatened with
chaotic conditions if efforts to negotiate
a new agreement fail.

The NAB is working faithfully in this
field, through its staff members who sit
on the United States delegation. We will
continue to work toward an equitable
agreement, for the protection of Amer-
ican listeners and broadcasters.

In other fields, 1950 seems to offer
bright prospects. It should be a year of
increased incomes, and of more careful
attention to the control of operating
costs; a subject of interested discussion
at 1949 NAB District meetings, It will
be a year in which American broadcast-
ers, through their NAB, will continue a
vigilant defense of the people’s funda-
mental freedoms; an area in which not-
able victories have been won in the two
years just past.

It will be a year of continuing change
for broadcasting of all kinds—AM, FM
and Television; for change continues to
be the only completely sure prediction
concerning broadcasting. But unless all
the signs are wrong, it will be healthy
change; change toward better operation
and better economic condition,

In summary, broadcasting takes just
pride in its accomplishments as it comes
to the end of its 30th year and the end
of the century’s halfway marker.
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ADIO, entering its most aggressive

selling year, holds promise of good
returns for 1950 as television interests
fight for the lifting of the TV freeze and
chance to expand as the nation’s most
promising young industry.

The radio pitch for a share of the ad-
vertisers’ dollar will be more forceful
this year than ever before in the history
of the industry. These plans have taken
form in the campaign of Broadcast Ad-
vertising Bureau and the National Asso-
ciation of Radio Station Representa-
tives. They have been-augmented too
by the promotional efforts of broad-
casters in compelitive markets in key
center cities throughout the country.

2

Just how effective radio’s bid will be
remains to be seen. The outlook, how-
ever, is far from gloomy and broad-
casters in the AM field hope to hold
the gains made in the past year and to
atiract new accounts.

Coupled with the campaigns are sev-
eral schools of thought on the future
of radio. Something that AM commer-
cial network as we know it today will
decline with the development of the
nighttime TV audience. Others think
that the TV impact has not been too
competitive to date and that it will be
several years before AM and FM radio
will feel the force of its competition.

Some broadcasters view the TV ex-
pansion with alarm. In several cities,
New York, Philadelphia and Washing-
ton, the broadcasters have been con-
sidering reducing their nighttime rates
and raising their daytime rate cards.
They argue that TV is capturing some
of the nighttime audience but that the
daytime listening audience remains in-
tact and will so for years to come.

Language station broadcasters take
a more optimistic view of the situation.
They believe that the foreign language
stations will hold their audiences come
what may and see no threat in the
sight and sound media. This is espe-

RADI0 SALES ITENSIFIED
o TV EXPANGION LOOMS

by
FRANK BURKE

Editor, Radio Daily

cially true in the Italian, Yiddish and
Polish markets of the New York avea.
L ]

Turning to other sections of the
country where TV stations do not exist.
or are not expected to be built in the
immediate future, the picture is dif-
ferent. Broadcasters in these areas, sell-
ing at the local level, have only the
competition of fellow radio broadcast-
ers. This competition, however, is
vigorous especially in cities and towns
where too many stations exist and there
are unethical rale card practices.

Comforting words come from the
publicity departments of the major net-
works. Top brass are quoted as saying
that they see no competition between
radio and TV and say that one service
complements another. In fact networks
are making much of simulcasting of
radio shows on TV and predict more of
it will occur in the months to come.

All is not complacent, however. in
the industry. The National Association
of Broadcasters which has had a series
of stream-lining operations the past
year is slill a shaky convalescent.

Television, despite the shackles of
the FCC freeze, continues to be the
natlion’s most talked of industry. With
100 stations operating in cities through-
out the country and the audience rated
at 4,000,000 receivers at this time, some
have predicted that more than 10,000,-
000 sets will be in use before year's end.

Linked with the expansion plans of
TV is the prayer of the industry that
the FCC in its wisdom will lift the
freceze on 346 applications for stations.
This will turn the industry expansion
on at full blast and by the end of the
year there should be more than 200
TV stations in operation throughout the
United States. Confidentially we think
the commission will lift the freeze and
that the industry will move forward
at unprecedented speed in the year
ahead
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FRED FOX ~=

JUbyY CANOVA

“THE JUDY CANOVA SHOW"
For
Colgate-Palmolive-Peet

Saturday Evenings NBC
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TEN OUTSTANDING
RADIO EVENTS
OF 19149

Poll of network and stations news directors on the 10 outstanding radio
neiws events of the past year vesulted in the following selections:

1. Russia’s Atomic Explosion.

2. The Atlantic Pact.

3. Devaluation of Foreign Currency.

4, U. S. Treason Trials.

Communists Take China.

oY
.

6. Soviet Clashes with Vatican and Tito.

7. Labor Strikes for Pensions,
®

8. Washington “Five Per Centers.”

9. Unification Hearings.

10. The “Veep” and his Bride.

Ovtstanding Broadcasts
CBS’ “Mind In the Shadow” Documentary.

L ]
NBC(C’s “Living, 1949” Series.

AB(C’s Documentary, “The Berlin Story.”

Mutual’s Coverage of “World Series.”

e o e e S =]
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AP PROGRAM
PARAMOUNT PICTURES

40

www americanradiohistorv com


www.americanradiohistory.com

TPELEVISION shook off its adolescence

and came into man's estate during
1949. Wherever it appeared the public
embraced it, no longer as a novelty of
sight and sound but as a service of un-
told potentiality. Great as is its future,
from industrial, scientific and educa-
tional standpoints, the American people
have been quick to recognize the new
era of entertainment it has brought to
the home, the significant informational
services it has begun to develop, and its
importance in communications by serv-
ing the eye as well as the ear. The
strides it is making as an advertising
and marketing medium of unsurpassed
impact on the business and buying
habits of the nation are now widely
recognized, and new technical devel-
opments give promise of continuous
improvement.

In 1949 television began to exert a
powerful impact on the entertainment
habits of Americans. Home-life, educa-
tion, news, politics, sports and all forms
of entertainment are beginning to real-
ize the social and economic import of
this new art.

L ]

As 1950 opened, there were 98 tele-
vision broadcasting stations in the
United States. Networks are being ex-
tended by coaxial cable and radio relay
interconnections. Millions of people in
areas still out of range of the wave-
borne pictures eagerly await the arrival
of TV. In February, 1950, RCA Victor
will manufacture its millionth television
set, and sets will come off the produc-
tion lines in greater numbers as in-
creased mass production makes it pos-
sible.

Achievements in 1949: Achievements
of RCA scientists and research men,
coupled with the accomplishments of
commercial engineers, contributed
much to the advance of radio-elec-
tronics in 1949. New fields of research
were opened with promising possibili-
ties for the future not only in communi-~
cations but in science and industry.
Among the outstanding achievements in

41

NEW ERR OF ENTERTAINMENT
—IV ADVANGES ARE NOTEWORTRY

by

BRIG. GENERAL DAVID SARNOFF
Chairman of the Board, Radio Corporation of America

radio-electronics and television during
the year were:

1. Expansion of television as a service
to the public.

2. Develoment of the RCA all-elec-
tronic, high-definition compatible color
television system now being field tested.

3. Introduction of the RCA 45-rpm
system of recorded music featuring the
simplest and fastest phonograph record
changer ever devised and providing the
best quality of reproduction.

4. Advanced development of radar
and its increased application for na-
tional security and safety at sea and in
the air.

5. Application of the electron micro-
scope and electronic techniques in the
fields of biology and medicine; for ex-
ample, its use in research for close-up
study of cancer cells and tissues.

[ ]

The electron tube, as the greatest
basic invenstion in 50 years, has been
the master key to radio progress. It
opened the pathways through space for
world-wide radiotelegraphy and tele-
phony, for radio broadcasting, televi-
sion, radar Ultrafax and numerous in-
dustrial applications. It will continue to
unlock new developments from year to
year.

For example, the “memory tube,”’
developed as an electronic brain for
rapid computing machines, makes it
possible to complete the multiplication
of two numbers, each having as many
as 12 digits, in a hundred millionth of
a second. It is called a “memory tube”
because the figures fed into it can be
retained for an indefinite time and be
extracted when desired.

Another new RCA tube called the
Graphechon has “visual memory.” It
can store radar signals and transient
phenomena which occur in less than a
millionth of a second and which ordin-
arily fade out in only a few seconds
when traced on fluorescent screens yet
this tube stores such signals for more
than a minute,

New photo-tubes developed by RCA

( Continued on Page 53)
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HE Charter of the United Nations

states that “The United Nations can-
not achieve the purpose for which it
has been created unless the peoples of
the world are fully informed of its aims
and activities.” Because radio is an in-
stantaneous means of intelligence trans-
mission and because it reaches across
borders to the illiterate as well as the
educated—its utilization in fulfilling
this directive is strategic. Since there
are two billion citizens in United Na-
tions’ 59 member states, broadcasters
have a ready market for United Nations
programs. While United Nations activi-
ties in the fields of politics, economics,
science, art, agriculture, human rights,
etc. are global in scope—they are inti-
mately related to everyday living and
are therefore excellent grist for the
program mill. During 1949 United Na-
tions Radio, many systems of broad-
casting, networks and local stations
have materially increased their efforts
to dramatize this unfolding story of
man's effort to establish a peaceful
world. *

SECTIONS: The Radio Division of
UN consisting of 90 members from some
25 member states, is divided into four
sections: European and Middle Eastern
Services, Latin American Services.
Trans-Pacific Services and English Lan-
guage Services.

Each week about 20-25 hours are de-
voted to live broadcasts of regular meel-
ings. Approximately 100 hours of broad-
casting originate weekly at Lake Suc-
cess except during the General Assem-
bly when the output increases material-
ly. This figure does not reflect the count-
less hours of rebroadcast by national
systems, networks, local stations.

United Nations news and feature pro-
grams are released to all member states
in the following languages: English,
French, Spanish, Russian, Chinese,
Dutch, Norwegian, Arabic, Icelandic,
Greek, Turkish, Serbo-Croat, Polish,
Czech, Amharic, Persian, Pushtu, He-
brew, TItalian, Portugese, Burmese,
Hindustani, Siamese, Indonesian-Malay,
Tagalog and Urdu.

UNITED NATIONS EXPANDIG
15 BROADCHSTING ACTIVITES

DOROTHY LEWIS

43

Coordinator, United Nations Radio

“UNITED NATION TODAY,” the daily
(Monday through Friday) Pcabody Award-
winning actuality news review, now in its
third ycar, is carried by some 175 U. S. sta-
tions and is transmitted overseas to Australia,
New Zealand, India, Pakistan, and the Philip-
pincs. It covers not only day-to-day United
Nations ncws from all parts of the world but
voices ot delegates.

“"MEMO FROM LAKE SUCCESS"—another
Peabody winner—began its second season in
September 1949 over the Columbia Broadcast-
ing System and in Canada over CBC. It is
released overseas to Australia, New Zealand,
and South Africa. It is noteworthy that ex-
clusive statements by its featured personali-
tics have made newspaper hcadlines regularly
from coast-to-coast.

“TWO BILLION STRONG":—This decomen-
tary-type. half-hour series, carried by 225 ABC
stations, had the distinetion of being repeated
in cvening time during the summer of 1949.
For this series UN’'s roving reporter travelled
extensively to secure exclusive interviews and
color.

“U. N. STORY":—Mr. Benjamin A. Cohen,
Assistant Secretary-General, addressed the
National Association of Broadcasters 1949 con-
vention on “Independents” Day. His offer of
several special services to this scgment of the
industry was met with enthusiastic response.
As a direct result, 300 independent stations in
44 states have scheduled a weekly 15-minute
transcribed feature program, entitled *“U. N.
Story,” by a relay process. Under its earlier
title, “Operation U. N.”, the show won an
award at the Ohio Institute for Education by
Radio. It is carried in many English-speaking
countries.

NBC CAMPAIGNS FOR U.N.. For
the fourth consecutive year, the Public
Affairs and Education Department of
the National Broadcasting Company,
New York, presented its annual NBC-
United Nations Project, the purpose of
which was to bring before the Ameri-
can public, through radio and television,
the political as well as the social and
economic accomplishments of the Un-
ited Nations. The slogan for 1949 was
“The United Nations Works For YOU.”

B

TELEVISION AT UNITED NA-
TIONS: It is indeed fortunate for mil-
lions of people that television has
developed so rapidly in the last year
through phenomenal increased distribu-
tion of television receiving sets and im-
proved transmission. Most of the 84 U.
S. television stations are now associated
in networks. Early in 1949, U. N. began

( Continued on Page 73)
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CAMEL PROGRAM

Friday
Pacific Time 6:30 to 7:00 P.M.
Eastern Time 9:30 to 10:00 P.M.
NBC

Mgt. LOU CLAYTON
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NOTHER milestone in the growth

of the radio industry was achieved

in 1949 just as the industry, as repre-

sented by the Radio Manufatcurers As-

sociation, celebrated its ‘“silver anni-

versary.” It became the radio-television

industry, and the television receiver

took the lead over the radio in the
value of set sales.

Early in 1949 for the first time manu-
facturers’ sales of TV sets exceeded, in
dollars, their sales of radios, and televi-
sion increased its lead throughout the
year. By the fourth quarter of the year,
the ratio of receiver sales was about 70
per cent TV and 30 per cent radio.

Final figures on set production indi-
cate that 1949 was the industry’s big-
gest year to date in dollar volume of
sales. TV set production exceeded
2,800,000 units. Radio output is esti-
mated at about ten million receivers,
and total set sales, at the manufactur-
ers’ level, al better than $825,000,000.

These estimates may be compared
with the industry’s previous record in
1948 when 975,000 television receivers
and about 16,500,000 radios brought set
manufacturers about $750,000,000.

Several interesting and significant
trends in television receiver designs
are apparent from a study of compara-
tive statistics for 1948 and 1949.

One sharp trend, especially during
the latter part of 1949, was toward
larger direct view pictures. For ex-
ample, 65 per cent of cathode ray tubes
bought by set manufacturers during the
third quarter of 1949 were 12 inches or
larger as compared with six per cent in
1948. The increase in picture tubes of
14 inches or over was even more strik-
ing. Tubes of 14 inches or over ac-
counted for 21 per cent and 14/100 of
one per cent of sales, respectively, in
the same periods.

Another significant trend was an in-

1V PRODUCTION SCHEDULES
(0P RMA_ AGTIVIIES

BOND GEDDES

- Executive Vice President
Radio Manufacturers Association

crease In the ratio of console and con-
solette TV sets to table models. In fact,
{elevision seems to have restored the
popularity of the small console without
a phonograph which, as a radio, has
practically disappeared.

While the sale of home radio receiv-
ers declined sharply in 1949, the de-
mand for outdoor types of radio sets—
auto and portable receivers—remained
high, and these alone accounted for pro-
duction of more than 4,000,000 sets.

Moreover, the market for radios
showed such a surprising upward turn
in the fall and early winter of 1949
that most manufacturers were unable
to fill all orders.

FM broadcasting suffered from the
competition of AM stations on the one
hand and TV stations on the other, but
receiver manufacturers in 1949 were
producing an increasing number of
radios with FM reception facilities,
largely AM-FM combinations, and in
addition were incorporating FM audio
reception facilities in a substantial num-
ber of television receivers.

Despite a “freeze” on new television
station construction, the outlook for
continued progress in TV set produc-
tion and sales in 1950 is good. Industry
estimates indicate between 3,500,000 and
4,000,000 television receivers will be
manufactured in 1950, and that by 1951
approximately 7,500,000 TV sets will be
in use in the United States.

While the “freeze” will delay the
opening of new markets for television
receivers, existing television areas will
continue to absorb a large number of
sets if radio receiver ownership can be
taken as a yardstick.

Only about 12 per cent of the homes
in TV-served areas had television re-
ceivers near the end of 1949. By com-
parison over 95 per cent of these homes
have radios.
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TENTH YEAR ON THE AIR!

DUFFY'S TAVERN

NBC Network

Now setting new sales records

for a new sponsor!

BLATZ, Milwaukee's Finest Beer.

Ed “Archie”’ Gardner
and
Vinny Bogert
(who never gets any credit)
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N 1950, the buyer’s market will be
with us in full normal stride. For
the broadcasting industry, this comes at
a time when the number of radio sta-
tions has more than tripled and when
few television stations are yet on a
profitable footing.
What are the problems in selling to-
morrow’s time that can be expected to
result?

Selling radio and television time is
really a two-fold job. It is not enough
merely to sell the time. It must also be
converted into successful advertising.
And making advertising successful is
the specialized job of advertising agen-
cies.

L

In radio and television broadcast-
ing there is as yet no national body
to recommend agencies as worthy of
recognition, no general recognition
standards of any kind, and no recogni-
tion machinery whatsoever.

Can radio afford to do less than other
media are doing? In the contest of a
buyer’s market, can radio afford to have
less insurance than other media enjoy,
to evaluate the agencies who serve
them?

It is also in radio’s interest to give
agencies certain Tresearch assistance
which only broadcasters can give.

Printed media long ago found that
confidence in their various media is
based on their audited circulations. The
audit is conducted by a joint tri-partite
organization, the Audit Bureau of Cir-
culations, or A.B.C., governed by all
three interested partners—the printed
media, the advertisers and the agencies.
The media pay almost the entire bill
for the auditing operations, so that the
cost gets reflected in rates and so is
shared pro rata among those who use
the media.

Does this set-up sound familiar? It
should? The parallel organization in
radio—Broadcast Measurement Bureau,
or BM.B.—was set up in almost ex-

IEED OF AUDIENGE RESEARCH
HMPHASIZED BY A.A. . A. PReXt

FREDERIC R. GAMBLE

President, A.A.AA.

actly the same way. The tri-partite set-
up under which B.M.B. was organized
is a sound one. Some such organization
or organizations are needed to match
the AB.C. of printed media, and it
should have broadcasting’s full support.

We sincerely hope that broadcasters
everywhere will give their best and
most searching thought to a sound con-
tinuation of station audience research
with strong industry support behind it.
Radio needs such industry-wide re-
search, with tri-partite validation, if it
hopes to realize its full potential as
marketing and advertising practices
continue to be tightened.

Another bulwark which broadcasting
needs——and which only broadcasters
can supply—is a safeguard against
credit losses by agencies and by sta-
tions.

Over many years, other media have
found it essential to supply a collection
device and a credit safeguard, the 2 per
cent cash discount. They do not give
this out of their revenue; they make
allowance for it in setting their rate, so
as to receive the same net Tevenue.
And the 2 per cent cash discount is not
a source of agency Trevenue because
agencies customarily pass it to the
client, when he earns it by paying
promptly. This enables the agency to
collect promptly or be warned. It keeps
the agency in sound financial condition
to pay stations by their due dates.

The needs in radio and television are
clear: (1) agency recognition standards;
(2) industry research, widely sup-
ported; and (3) a credit safeguard.

The challenge of a buyers’ market
demands our best thought and wisest
decisions. Let us make these wise and
constructive decisions, and lick the
challenge good.
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FRED WARING AND HIS PENNSYLVANIANS

RADIO — TELEVISION — CONCERTS
Over 30 Years of Happy Association B v
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HEN last year’s Radio Daily An-

nual went to press, establishment
of a Broadcast Advertising Bureau was
only a dream of several far-sighted
broadcasters. Today it is firmly estab-
lished and functioning.

The idea took form last April at the
National Association of Broadcasters’
annual convention and contiguous meet-
ings of the NAB Board of Directors.
The Bureau was formally established
in June of 1949, with these as its objec-
tives:

(1) To promote the superior advan-
tages of broadcasting as an ad-
vertising medium.

To conduct a continuing edu-
cational campaign designed to
improve the technique of sell-
ing broadcast advertising.

To expand the use of broad-
casting as a medium for sell-
ing services and merchandise.
To advance the profession of
advertising generally as an es-
sential part of our free enter-
prise economy.

In every instance, BAR’s scope in-
cludes television as well as AM and
FM radio broadcasting. Throughout the
organization—in its name, its long-term
directives, its day-to-day operating poli-
cies—the term ‘“broadcasting” is used
specifically to cover both radio and TV.

L]

BAB functions as a burcau of the
National Association of Broadcasters.
It serves NAB members exclusively.

Headquarters of the BAB were moved
from Washington to New York last July
so that its staff could better serve the
vast number of national advertisers and
agencies doing business in this major
metropolitan area. Budget permitting,
offices will be opened during 1950 in
Chicago and possibly on the West Coast.

Eventually, offices may be estab-
lished in other cities where there are
major advertisers and agencies to be
served and sold.

Right now, though, advertisers and

(2)

(3)

(4)

ROLE OF BAB DEFINED
—UIDE RCGEPTANGE FORECAaT

MAURICE B, MITCHELL
Director, Broadcast Advertising Burean

agencies everywhere are invited to call
upon BAB for services. Local adver-
tisers should communicate via NAB
member stations. National and regional
advertisers may work either through
members or directly with us at 270
Park Avenue in New York. Through
correspondence, telegraph, telephone,
and travelling representatives wher-
ever feasible, we are ready to be of

help.
®

This year BAB will intensify its ef-
forts to create a greater understanding
and appreciation of advertising, and
broadcast advertising in particular, at
all levels of the mass distribution sys-
tem. Already NAB member stations
are multiplying their contacts with re-
gional offices, factory representatives,
distributors, and all the other echelons
lying between manufacturer and local
dealers.

To give greater force and direction
to this work, BAB will release early in
the year a new strip-film designed espe-
cially for showing to executives at these
intermediate distribution levels. 1t will
document the power of broadcast ad-
vertising, and suggest means of co-
ordinating activity throughout the dis-
tribution chain to insure the best re-
sults all along the line.. And two new
direct-mail campaigns, designed for use
by member stations with local and re-
gional prospects, are already on the
presses.

BAR’s activities in the retail field
have received the greatest attention so
far from the advertising industry gen-
erally, and these efforts will be stepped

up in 1950.
Retail, regional, national-network,
spot or local—we are here to help

everyone who buys or sells broadcast
advertising. To our members and all the
broadcast industry’s customers, we ex-
tend a cordial invitation to put us to
work on your problems and potentiali-
ties.
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THE OXYDOL SHOW
Tuesday, Wednesday, Thursday i)tnall S/lore COLUMBIA RECORDS
8:15 P. M., CBS, EST. inm mmc [T MBemcmae

ML are e s i
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HE years 1949 and 1950 mark the

second great milestone of Canadian
radio history. In 1949, the Federal Bov-
ernment appointed a special five-man
Royal Commission, charged with the
duty of recommending, after complete
investigation, a policy to set the broad-
casting framework of Canada.

Mindful of the last Royal Commission
on radio, which seventeen years ago
recommended complete nationalizalion
of broadcasting, the Canadian Associa-
tion of Broadcasters immediately mobil-
ized all its resources to see that the case
of Independent (non-government)
broadcasting, was fully and fairly pre-
sented.

In September of 1949, the Canadian
Association of Broadcasters presented
two comprehensive briefs to the Royal
Commission at its first, or Ottawa, hear-
ings. These detailed the community ser-
vice and other important work per-
formed by the independent stations,
outlined the history of broadcasting in
Canada, showed the inequities and
anomalies of the present radio struc-
ture, and urged the necessity for plac-
ing regulatory power in the hands of an
impartial Commission or Board, rather
than, as at present, in the hands of the
Canadian Broadcasting Corporation
which competes with the 119 non-gov-
ernment stations for audience and busi-

ness.
L

Subsequently, officials of the CAB fol-
lowed the Royal Commission on its tour
of cities in Western Canada, Ontario,
and Quebec. During these hearings on
tour, greater and more complete detail
of the broadcasting picture was pre-
sented in briefs submitted by individual
member stations. The same policy will
be followed in connection with the
Royal Commission’s tour of cities in the
i&tlantic provinces during January of

950.

Thereafter, the Canadian Association

of Broadcasters will present a final

summary brief to the Royal Commission -

~ FUTURE OF CANADIAN- RADIO-TV
RESTS WITH ROYAL COMMISION

by

R. T. SNELGROVE

President, Canadian Association of Broadcasters

at special sittings in Ottawa during
April, 1950. This brief will outline a
suggested pattern for Canadian broad-
casting of the future.

Special speaking tours by officials of
the Association brought the subject
matter of the Commission’s investiga-
tion to the attention of key clubs and
groups, and organizations in various
areas of Canada.

During most of the time that the
Royal Commission was sitting during
1949, the Association was also con-
fronted with the problem of the North
American Regional Broadcasting Con-
ference in Montreal. For the first time,
the Association was permitted to have
an observer present at this Conference.
The Technical Committee, under chair-
manship of Mr. George Chandler of
Vancouver, engaged the services for
this purpose of Mr. W. J. Bain, O.B.E,,
formerly of the Department of Trans-
port. Mr. Chandler was also in attend-
ance as a registered observer during key
portions of the Conference. At the time
the NARBAC recessed in December, no
private station interest in Canada had
been adversely affected.

Several planned fields of expausion
were temporarily halted, to permit ai-~
most complete concentration on the
problems posed by NARBAC and the
investigations of the Royal Commission.

The biggest news in Canadian radio
in 1950 will be the issue of the Royal
Commission’s report, probably in mid-
year or later. Whether or not that report
is implemented immediately by the
Government, it will have a profound
bearing on the future pattern of Cana-
dian broadcasting, both in the sound
and television fields. The Royal Com-
mission investigation remains the big-
gest and most important job of the
Canadian Association of Broadcasters;
and its members are satisfied that their
interests are being efficiently and fully
protected.
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FIBBER McGEE ano MOLLY

for

Johnson’s Wax

NBC

Tuesday Evenings
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[ELU ERA OF EﬂTERTHIﬂﬂlEﬂT—bW ADVANCES ARE NOTEWORTHY

BRIG. GENERAL DAVID SARNOFF

( Continued from Page 41}

have made possible a new instrument,
called a “scintillation counter,” which
detects and measures atomic and
nuclear radiation at a rate which the
Geiger counter cannot attain.

Color Television: While black-and-
white television captured the public
imagination in 1949, scientists and re-
search experts kept their thoughts on
the future. They demonstrated that
television can ‘“paint” pictures elec-
tronically in color. RCA Laboratories
demonstrated a new all-electronic,
high-definition color television system,
completely compatible with present
monochrome receivers. Scientists,
broadcasters and radio manufacturers
heralded this new system as an im-
portant and logical forward step. Its
eventual introduction as a service to
the public would not obsolete existing
television receivers. Black-and-white
sets would continue to receive color
telecasts in monochrome, without the
necessity for any changes in the receiv-
ers. Viewers who would want programs
in color could attach a converter to
their present sets, or use a color tele-
vision receiver.

Much experimental work, as well as
further engineering development and
exploration of the radio spectrum, will
be required before color television at-
tains the present status of black-and-
white. To this end, field tests of the
new RCA color system are now under
way in Washington, D. C. The prelimin-
ary results have been highly encourag-
ing.

Notable progress is being made by
RCA Laboratories in the development
of a color picture reproducer of the
single-tube type. Perfection of this color
picture tube will greatly simplify tele-
vision sets of the future, because in an
electronic system it will replace the
three tubes now necessary to reproduce
the three primary colors and will make
conversion of a black-and-white re-
ceiver for reception of color programs
a relatively simple matter.

The Newest Phonograph: Television,
however, is only one field in which the
magic of electronics is being felt. In
1949, RCA Victor introduced a new and
revolutionary system of recorded music,
with the phonograph further electron-

ized and embodying the fastest record-
changer ever to be developed. This new
and compact record-player operates at
the speed of 45 revolutions per minute
and achieves distortion-free quality in
music picked up by a permanent sap-
phire point from vinyl plastic disks 6%
inches in diameter. This RCA achieve-
ment has modernized the phonograph
and added greatly to its distinction as a
musical instrument, winning acclaim of
music lovers and music critics alike. As
the year 1949 ended, RCA was produc-
ing the new records at the rate of 20,-
000,000 a year to meet the public de-
mand.

The Challenge to Advance: Like
other new inventions, television and
the 45-rpm Victrola phonograph have
been challenged by those who resent
change, by those who would impede or
delay progress by clinging to the old.
Nevertheless, the year’s results con-
firmed commercially that the American
public is eager to welcome improve-
ments and advances. As with the elec-
tric light, the wireless, the automobile
and the airplane, the public finally de-
cided the fate of each. Lamp-makers
cast dark glances at Edison’s electric
lamp, cables assailed wireless, cariage
builders and blacksmiths frowned upon
the automobile, the phonograph makers
saw no future in radio, and the theatre
belittled the movies. Now the motion
pictures, theatres, and even radio it-
self are confronted with a new art
created by science within their own
fields. They must meet the challenging
newcomer and advance with it or take
their places in memory as old-fashioned
things that constituted entertainment
not so long ago.

Looking Ahead: On the threshold of
1950, the thoughts of those who would
advance must be on the future, for
modern science moves swiftly. To take
one’s eyes off the road and look back
wistfully to the past, is to lose sight of
the vast new opportunities ahead. RCA
moves into the next 50 years determined
to progress in service to the Nation and
its people and to people everywhere.
They will not only hear, but they will
see the daily activities, the scenic sur-
roundings and the achievements of each
other, leading to the promise of greater
understanding among nations.
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EDGAR BERGEN WITH (HARLIE McCARTHY

CBS SUNDAY EVENINGS

FOR COCA-COLA

54

www americanradiohistorv com


www.americanradiohistory.com

PS5 AND DOWNG OF TELEVISION
VIEWED BY TBA PRESIDENT

by

J. R. POPPELE

President

Television Broadcasters Association

OW that the flood gates have been

flung wide open and the forrent of
television is gushing freely across the
nation, whithey is the TV industry drift-
ing?

Television has hurdled its greatest
obstacle—public acceptance. The enor-
mity of demand for video receivers
which marked the past year can be ex-
pected to increase as more cities
throughout the country are supplied
with a television service. Network ex-
pansion will certainly keep pace with
the growth of regional service and bet-
ter programming will follow in its
wake.

History is repeating itself in televi-
sion, since the concept of visual broad-
casting parallels that of aural transmis-
sions. The free enterprise system, bol-
stered by enthusiastic private capital,
has proved its soundness once again.
The American system of free television
service has already copped first place
as the best in the world.

Yet with all the progress achieved in
a scant two years of expanding televi-
sion service, the industry is beset with
urgent problems which must be met
with alacrity if a period of retrogres-
sion is not to set in.

®

Stated briefly, these problems in-
clude: ending the paralyzing “freeze”
on new station construction; resolving
the issue of color television so that this
service may be integrated into the
present pattern of operations with the
least possible displacement, and estab-
lishing stability within the industry it-
self by adjusting the economics of
operations to permit a well-ordered
growth.

Assuming all 13 are in full swing by
the spring of 1950, further expansion of
television service comes to a standstill.
The “freeze” which went into effect in
October, 1948, remains the single serious
obstacle to the future of TV broadcast-
ing in the U. S. For while the “freeze”

remains in effect therc is complete
standstill of station activity, with its
attendant effect on the manufacture of
transmitters and the obvious slowing
down in the manufacture of receivers.
Furthermore, network expansion re-
mains only regionally and the hope for
coast-to-coast television flounders.

The impasse can be splintered through
two courses of action: utilization of fre-
quencies in the ultra high frequency
region of the spectrum (which are
basically unexplored and uncertain) or
a reshuffling of assignments between
the present channels six and seven (88
to 164 megacycles) to permit greater
“elbow room” for TV broadcasting in
the very high frequencies.

Finally, the welfare of the broad-
caster himself hangs in the balance.
Stability at the economic level must be
achieved on the basis of the industry’s
ability to pay. The past year has seen
television grow from the so-called pro-
vincial stage to something resembling
partial national service. The upsurge of
TV activity has provided boundless em-
ployment opportunities. Zealous arti-
sans and others whose services figure
prominently in TV are beginning to
make their presence felt in terms that
at times defy logic.

In the long haul, all equitable de-
mands can be met, provided an orderly
growth of the industry is permitted.
The prime factor in the immediate
tuture is to build solidly—and sanely—
toward that day when a full-fledged
television service, offering a profitable
return, can be achieved. Any other ap-
proach invites not only chaos but might
spell ruination. This is one case where
logic and reasonableness must dominate.

The television industry has survived
many trials and discouragements over
the years. It can and will be a vital
force in our way of life—if given half
a chance.
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“ﬂe good 50 yourdelln

is the wish of

DON MCNEILL

TOASTMASTER Ol" THE

Breakfast Club \

17th YEAR

‘ SPONSORED COAST TO COAST
MONDAY THROUGH FRIDAY

ABC,8to 9a. m.,C. S T. 1‘
SWIFT -PHILCO - GEN. MILLS E
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OW far should the program producer
go in helping the sponsor make
sales?

During the fabulous 40's when spon-
sors seemed to have endless dollars Lo
spend for advertising of all kinds, ring-
ing the cash register seemed a lead-
pipe cinch. But, these are the fighting
50's and advertisers are looking {for
sales plans calculated to keep sales and
profits at a high level. It behooves the
program producer to keep a sensitive
finger on the pulse of the sponsor’s
sales.

So today, we find the program pro-
ducer going all out in his effort to make
his program ring the cash register for
the sponsor. Perhaps one of the most
interesting promotions designed by a
program producer is the recent plan
offered to retail advertiscrs who spon-
sor the across-the-board 15 minute
show titled Meet The Menjous, starving
Adolphe Menjou and his wife, Verree
Teasdale Menjou. This famous Mr. &
Mrs. team have built a tremendous aud-
ience for sponsors of this interesting
Mr. & Mrs. show. And yet, a large audi-
ence is nol enough. How to make that
audience patronize the sponsor, that is
the problem.

Credit for the answer must go to
Burger-Phillips Depariment Store in
Birmingham, Alabama. This famous
store, sponsors of the Mr. & Mrs. Men-
jou program, have launched a truly
terrific promotion by calling their store
The Mr. & Mnrs. Store. Utilizing photo-
graphs and quotations over the sig-
natures of Mr. & Mrs. Adolphe Menjou
in their newspaper ads, in their store
windows, in their Aoor displays, in their
elevator cards, in their envelope stuffers
—in fact, in every bit of promotion
utilized by the store—Burger-Phillips
has become Birmingham's Mr. & Mrs.
Store, featuring “Everything for the
Mr.—Everything for the Mrs.”

S0, we see a radio program that now

RINGING THE CASH REGISTER
BY ELECTRIGAL TRANSGRIPTION

FREDERIC W. ZIV

President, Frederic W. Ziv Company

makes the sponsor's newspaper ads
more cffective. That's a new thought,
isn’t it? A radio program designed to
improve the store's newspaper adver-

tising! A radio program designed to
improve the store’'s windows! (Giant
blow-ups of Adolphe Menjou in the

newes, apparel appear in Burger- Phil-
lips’ windows. Giant blow-ups of
Verrce Teasdale Manjou pointing out
household appliances appear in Burger-
Phillips’ floor displays).

Thus, the producer of the Meet the
Menjous program has not stopped by
merely attraclting a large radio audi-
ence. He has furnished the sponsor
photographs of the stars, letters from
the stars, blow-ups of the stars, and a
complete retail promotion kit.

e

How about the national sponsor? To-
cday, many national sponsors are using
television In major markets and are
confining their radio efforts to non-
network programs in seleciive markets,
These national and regional advertisers
like the retail sponsors, want programs
that will ring the cash register.

Thus, the producers of the Cisco Kid
have not stopped with merely produc-
irg a great program that attracts a huge
audi=nce. They have gone aill out in
merchandising that program for ths
sponsor. Cisco Kid becomes not only ¢
radio program, but a completely mer-
chandised promotion destined to carry
the sponsor’s sales to ever-increasing
heights.

How far should the program pro-
ducer go in assisting the sponsor to
achieve sales results? The answer is
“All Out.” The program which offers
the sponsor the greatest merchandising
opportunities usually is the program
which rings the cash register most
vehemently. Our firm, for one, will
leave no stone unturned in designing
mearchandising slants to help the spon-
sol' enjoy directly-traceable increased
results from his radio program.
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PATSY LEE
Singing star of
ABC’s “Breakfast Club”

8:00 to 9:00 a.m., CST
Monday through Friday
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GROUP of time-buyers and time-

salesmen, supplemented by a few
others in the broadcasting business, met
frequently for lunch back in 1939 and
it was natural that someone suggest
forming a club., Most informal in its
inception, it called itself The Broad-
casters Bull Sessions and its first sta-
tionery carried a bovine head as em-
blem. High in aspirations, earnest in
purpose, and founded on close friend-
ship and associations, from the first
there was the important stipulation:
don’t use the club to sell your wares or
your watts.

In 1941 it formalized its organization
and chose the name Radio Executives
Club, ran its membership to over 100,
had guest speakers at its luncheons,
and was on 1ts way to its present ap-
proximately 1,000 members and the re-
sponsibilities of being a forum for in-
dustry discussions.

L ]

The purposes as laid down in the con-
stitution of the club best describe its
activities: “1. To promote and encour-
age the intelligent use of radio broad-
casting as a medium of advertising:
2. To create a lasting fraternity of per-
sons engaged in radio broadcasting and
its allied fields; 3. To provide a common
meeting place for all members of the
club and their guests; 4. To promote a
better understanding among members
of the problems confronting the radio
industry; 5. To promote the proper dis-
semination of information pertaining to
radio which may be of mutual interest
and value to club members.”

All the electronic mass communica-
tion systems are considered included in
the generic word radio, by the REC,
which has always accorded much time
and attention to television, frequency
modulation and other means of broad-
casting.

Dramatic proof of this is the well re-
membered Television Seminar which
the Club ran in the spring and summer

RADI0 EXECUTIVES CLUB
REVIEWED BY PRESIDENT

by
JOHN KAROL
Presideni, REC

of 1944. On sixteen successive Thurs-
days, in NBC studio 6-A several hun-
dred members met to hear the leaders
in the nascent branch of broadcasting,
tell what was known, anticipated and
crystal balled in television.

Each year, the members of the Club
devote time and energy to a growing
Christmas party whose basic function
is to raise money for selected charities.
Some of these have included the Army
and Navy Relief Associations, the New
York Times Neediest Cases, The Herald
Tribune Fresh Air Fund. the Hearst
Milk Fund, the New York Boys' Club,
the Veterans Guidance in advertising
and selling, sponsored by the Advertis-
ing Club of New York, and establishing
an emergency loan fund for students at
the City College of New York.

In 1949, the first REC year-book and
membership roster appeared. Non-resi-
dent or associate members, most of
whom attend meetings only at rare in-
tervals, receive reports of each meet-
ing, frequently including full tran-
scripts of speeches given.

It is impossible to give credit to the
many who have given their time and
energy to the growth of the REC, who
have made it a model for many similar
groups in other cities, who have will-
ingly served on the Advisory Council
and the several necessary committees.
Suffice to cite the fact that without this
hearty co-operation of men and women
in all phases of the industry, the club
could not continue long. We are grate-
ful too, for the standards and example
set by the past president under whose
leadership the REC has grown—the late
Arthur Sinsheimer, John D. Hymes,
Alman J. Taranton, Thomas H. Lynch,
M. B. Grabhorn, Warren Jennings,
Robert D. Swezey, William S. Hedges
and Carl Haverlin.
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JOHNNY DESMOND

“The G.1.s Favorile Singer”

Singing Stav of
“The Breakfast Club”

ABC — Monday through Friday
8:00 to 9:00 a.m., CST

“The Johnny Desmond Show”
y
for Ronzon
ABC — Wednesday night
755 to 8:00 p.m,

M-G-M Recording Artist
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N the spring of 1942 someone discov-

ered that H. V. Kaltenborn had been
on the air for twenly years. There was
something fascinating about the idea
that a man could have rendered a ser-
vice for twenty consecutive years in a
medium which acknowledged Novem-
ber 2, 1920, as its birthday and as a
result the inevitable happened. A dinner
was given the Dean of American Com-
mentators!

Hans Kaltenborn in a magnificent
gesture of sharing his honors with
others expressed the somewhat hesitant
hope that perhaps there were others
who had toiled in this new vineyard
for a like period of time and therefore
they, too, should be hailed as pioneers.
During the next two or three years he
found that his faint hopes were not only
verified but that there were pioneers
of even longer lineage than himself—
that one of them—General David Sar-
noff—who was thirteen years younger
had served in broadcasting and its pre-
decessor, wireless, for fifteen years
longer.

™

This discovery was most fortunate
because it gave the founder of the Radio
Pioneers a tolerant view of the men
and women who entered radio after the
magic date of April 4, 1922 and he
readily consented to the proposal that
the organization maintain (until June
1951) the qualification of twenty years
of service in radio for admission to the
sacred portals of the Pioneers.

The rationalization in arriving at this
conclusion was qguite natural. Who
would deny that Daniel Boone was a
pioneer? Yet he didn’t come over on
the Mayflower: nor did he arrive with
Captain John Smith but he did blaze a
few trails and explore the wilderness.
He, too, must be counted a pioneer.

The time requirement having been
established the club got under way un-
der the kindly ministrations of its
founder, who paid all bills, published
its yearbooks, arranged its annual ban-
quets and extended (or withheld) the

olORY 0r RADIO" PIONEERS
5 HISTORY OF MDUSTRY

WILLIAM S. HEDGES

Retiring President, Radio Pioneers Club

invitations for membership. This happy
state of affairs continued until 1947
when the burdens of an increasing
membership with its volume of corres-
pondence and the multiplicity of “things
to do” pointed to the necessity of shar-
ing of those burdens by the formaliza-
tion of the club with officers, committee
chairmen and an executive committee.

Mark Woods, vice-chairman of the
American Broadcasting Company was
elected president of the reconstituted
club. Next in office was Edgar Kobak,
then president of the Mutual Broadcast-
ing System, who headed the Pioneers
during the 1948-49 term.

It has been my good fortune to have
been elected president of the Radio
Pioneers during a year when many
men and women who have had excep-
tionally distinguished careers in radio
have become eligible for membership in
the Pioneers. Thanks to the tireless
efforts of Carl Haverlin, president of
BMI, who is chairman of the member-
ship committee, these newly qualified
men and women as well as others who
either “hadn’t gotten around to it” or
who “hadn’'t been asked” have come
into the organization in droves. It is
confidently expected that the member-
ship of the club will have doubled by
the end of the present club year.

©

Membership in the Radio Pioneers
sets a man or woman apart as one who
has successfully met throughout at least
two decades the tests of service in a
new, growing, exciting industry. There
is no short-cut to becoming a Pioneer.
One can make the grade only through
steady, consistent effort; giving some-
thing of himself day by day; adding to
the immeasurably valuable service
which radio has rendered to mankind
during the past generation. In joining
the Radio Pioneers one becomes a mem-
ber of the most select group of indi-
viduals in the radio industry because
each has met the test of time and each
has contributed to industry progress.

6
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BURR TILLSTROM ;

WITH

KUKLA, OLLIE and FRAN ALLISON

" TAuHIA.
fran
“{)LLig

Musical Director . ... ... .. .. ... ... JACK FASCINATO
Producer .. ... . ... ... . ... ... ... BEULAH ZACHARY
Director . .. ... .. . ... .. LEWIS GOMAVITZ

]
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HE year 1949 will surely be recog-

nized as one of radio’s great years.
In radio news there were no news
stories to compare with the big breaks
of the war years, nor was there any-
thing particularly spectacular that oc-
curred, but it was a year of steady and
certain progress toward a common goal
—better news for more listeners,

As 1950 opens, the list of stations
employing competent news personnel
to report, edit and broadcast their news
iIs much larger than it was twelve
months ago. News has established itself
as a prime profit maker within the sta-
tion’s structure. And public acceptance
is established beyond question.

As a new year opens, however, news
as broadcast by radio stations still has
a number of very obvious shortcomings.
Before radio can take time to pat itself
on the back, it needs to see to it that
more trained personnel is employed to
work at more radio stations; it needs to
improve the competence of the person-
nel now working in news; it needs to
build a common front against persons
who refuse to open up their sources of
news and against those who dry up the
sources now open; it needs to build uni-
fied support for the maintenance and
expansion of the concept of press free-
dom in the United States; and within
its own organization it needs more un-
derstanding from management both of
its profit making potentiality and its
impact on listeners.

The Association has made a particular
point during the past year of emphasiz-
ing to the radio industry the profit-
making capabilities of a sound news
operation. It has been pointed out to
management that not only do expendi-
tures on thoroughly competent news
departments return substantial divi-
dends, but that in many cases the per-
centage of profits rises in direct propor-
tion with the amount of money ex-
pended in the maintenance of the de-
partment.

COMMERGIAL VALUE OF NEWS
olRtaatD BY RADIO NEWSMEN

by

SIG MICKELSON

Past President of NARND

In connection with its efforts to con-
vince management of the financial wis-
dom of maintaining sound news opera-
tions, NARND has used the opportunity
to point out the by-products of aggres-
sive local news organization; by-prod-
ucts which include better community
relations, prestige for the station and
improved station morale.

Outside the structure of the station
itself, NARND has carried on a con-
certed campaign to improve the quality
of the raw material from which news
broadcasts are built. A committee on
press associations issued two reports
during the year. Both of them critical
analyses of the reports of the four press
associations serving radio stations. The
criticism was not entirely adverse.
Praise was given where committee
members thought it was deserved and
likewise errors were pointed out where
the committee felt it was necessary.

The press asociations uniformly took
the reports in good spirit and there has
already been considerable evidence that
the NARND criticisms were taken seri-
ously and followed by steps to correct
what NARND members described as
faults.

o

Plans for the Association’s work dur-
ing the 1950 year are elaborate. They
include continued operations in the
fields described above, as well as fur-
ther efforts to achieve the basic objec-
tive of better and more profitable news
in more radio stations. Execution of
those plans is up to a new slate of
officers headed by a very competent
1950 president, Jack Shelley of WHO,
Des Moines.

The new officers inherit a legacy of
good will and support from the NARND
membership, from the press associa-
tions, the trade press and scores of
station managers. It looks now as if 1950
should be a better year than 1949,
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BROWN SHOE COMPANY
8th Year
NBC

MANTLE LAMP COMPANY
24th Year
ABC

28th Radic Anniversary
May 30th, 1950

6

www americanradiohistorv com



www.americanradiohistory.com

HE spectacular rise of television is
without precedent in America’s in-
dustrial history and the resulting effects
on the national economy already arve
far-reaching. After only three years of
production the relatively new industry
}s consuming vast amounts of raw
materials, and tens of thousands of
workers are finding employment in con-
verting these materials into television
set components and sub-asscmblies.

To much the same degree, the social
implications of television’s wide accept-
ance already are becoming apparent.
There is evidence to show that televi-
sion is becoming an influential factor in
establishing closer family relationships.
Moreover, people have an innate desire
to see, as well as hear subjects of en-
tertainment, education and news, and
television comes closer than any other
medium to fulfilling this basic human
want.

-]

The reasons for the public’s enthusi-
astic and wholehearted acceptance of
television as a fundamental addition to
home life are clear:

1. High standards of performance and
value adhered to by most manufactur-
ers in the television industry.

2. Rapid increase in {he number,
variety, and quality of television pro-
grams.

The outlook for television in 1950 is
exceptionally good. The industry may
be expected to producc and sell be-
tween 3,500,000 and 4,000,000 video re-
ceivers, bringing the total number of
sets in use by the beginning of 1951 to
more than 7,000,000. The potential tele-
vision audience will then number at
least 25,000,000 persons.

To achieve new production records in
1950, industry reports indicate that
capacity will be increased by nearly 50
per cent. This will be accomplished
through the addition of new manufac-
turing facilities. The only limiting fac-
tor that can be foreseen at this time
will be, as it was in 1949, the ability of

IV PRODUGTION 50RARING
—RECORD YEAR FORECAST FOR o0

by

FRANK M. FOLSOM

President, Radio Corporation of America

component parts manufacturers to keep
pace with demand.

Telecasters, stimulated by the public’s
keen interest, stepped up the number
and quality of programs in 1949. Im-
provements were made and new ideas
were tried out. During the evening, the
viewing audiences, especially in New
York where seven stations are on the
air, are finding it increasingly difficult
to choose between the many fine pro-
grams being offered. As a result, the
demands on artists and performers of
all types are increasing. This condition
Is certain to bring about better pro-
grams, greater wvariety, and higher
levels of entertainment.

While the progress of television held
the spotlight during the past year,
sound broadcasting steadily advanced.
Far from being doomed—as some pes-
simists predicted — broadcasting con-
tinued to function as the greatest single
medium of mass communication avail-
able to the American people. Reflecting
the soundness of its position is the fact
that the radio industry expects to pro-
duce and sell between 8,000,000 and
10,000,000 radio receivers during 1950.
Moreover, there is every reason to be-
lieve that there will be a market for
6,000,000 to 8,000,000 radio sets a year
for an indefinite period in the future.

In the phonograph field, the outstand-
ing even of 1949 was RCA Victor’s iIn-
troduction of the revolutionary new 45-
rpm system of recorded music. As more
and more people became acquainted
with the quality, convenience, and eco-
nomy of this new system, its public
acceptance soared. In October, only
seven months after the “45” was intro-
duced, the new records were being pro-
duced and sold at the rate of 20,000,000
a year and the new record players at
the rate of 65,000 a month.

The progress of the 45-rpm system
provides ample justification for the pre-
diction that it will be the standard of
the industry within five years.
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Management: Direction:
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ALTHOUGH there was no great cele-
bration, the 20th of August last
year was a very important day to the
people of France .It was the fifth anni-
versary of the Liberation of French
Radio—an exciting, yet little known
story outside of France.

It was less than a week before the
Liberation of Paris in 1944, that a group
of men from the French Resistance stole
into a studio of the Vichy Radio Build-
ing and electrified the French radio
audience with, “This is the voice of
Free French Radio!” They had heard
the voice of Pierre Crenesse, one of the
most famous in France. With Nazi guns
and tanks all around them they held
that studio. That night Crenesse issued
a call to arms. Telling them of the
struggle yet to come, he asked his lis-
teners to continue their great sacrifices
until final victory.

w

After Liberation,
compute the cost of
war essential, had
destroyed by the fleeing Germans
as well as by the advancing Allied
Forces. But before the last German had
been rounded up, skeleton crews of
engineers were out in the field repair-
ing transmitters. Indoors, plans were
under way to create an International
Exchange Bureau to re-establish con-
tact with the more than 30 nations
formerly receiving short-wave trans-
missions before June of 1940. Today.
French Radio has not only been com-
pletely re-built but contains all the lat-
est equipment. And French Television
promises to take its place among the
finest in the world. At the head of the
International Exchange Bureau is Jac-
ques Manachem, whose weekly pro-
grams from Paris are now broadcast in
25 languages. To Manachem and Wladi-
mir Porché, Director of all Radio in
France—and one of the most capable in
radio circles— the four years of occu-
pation proved conclusively the neces-
sity of radio.

France began to
victory. Radio, a
been completely

FRANCE AND WORLD-IDE RADIO;
A PLA FOR TODAY AND TOMORROL

SHELLEY DOBBINS

Director of Public Relations for the French Broadcasting
System of North America

The greatest help in the field of Inter-
national Radio came from America,
which at the same time presented Radio
Diffusion Francaise (R D F) with its
greatest challenge. To bring to 100 mil-
lion listeners programs of high calibre
and still increase understanding be-
tween the United States and France. In
1948, the position of Director of the
French Broadcasting System in North
America was taken over by Pierre
Crenesse, who had rallied his country-
men to greater action during the last
days of struggle. Less than 30 years of
age Crenesse continued and expanded
RDF’s international plans and the chal-
lenge hasbeen met successfully with the
following five weekly shows transcribed
in Paris: Songs of France; Gai Paris;
Five Centuries of French Music; French
in the Air; and Bonjour Mesdames.

Latest step in RDF planning is the
creation by Crenesse of the symbolic In-
ternational Goodwill Network, linking
all of the 220stationscarrying RDF pro-
grams. It aim: To promote better un-
derstanding by overcoming the lan-
guage barriers, which to date no one
has ever really tackled. Member stations
have Dbeen preparing programs in
French, telling about their section of
America—their farmers, factory work-
ers, students, even the type of music
preferred. At the last counting over 220
radio stations have availed themselves
of these non-commercial programs in
41 states, Alaska, Canada, Panama,
Puerto Rico, Hawaii, and the Philip-
pines.

France has learned the truth the hard
way. There can be no peace without
real understanding and no real coopera-
tion without mutual regard. The French
have had to learn the meaning of Free
Radio by existing without it for four
vears. To keep it from happening again,
they have put their faith in the power
of Internationl Radio to help forge an
international and a lasting Peace.
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The Peo ple who live 11 the Burns house . . .

GEORGE and GRACIE

Now on C.B.S.
FOR

Amm-i-dent Tooth Paste

Wednesday Nights
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ERHAPS the most important single

factor in Latin American radio is
the fact that it closely follows almost
all the trends that predominate this
country’'s radio thinking .s each new
phase comes along. Ample proof of this
fact is evident at this very moment.
For give-away shows and all kinds of
audience participation shows are enjoy-
ing ever-increasing popularity in Latin
America. Unlike this country, this type
of show has not reached the peak of its
popularity in Latin America which
shows that Latin American radio does
follow our radio; but that there is a
slight time lapse each time.

The actual time at which the upsurge
of give-aways came about in Latin
America can be very definitely pin-
pointed to a certain time period. This
time period was when “Stop The Music”
and other shows of its type became so
tremendously popular. Naturally
enough, reverberations of this event
reached into radio circles in Latin
America and thus the give-away pro-
grams in those countries greatly in
creased in number.

a

In this way, American trends influ-
ence Latin American radio thinking.
Coinciding with the give-away craze,
Latin American radio has taken up all
kinds of audience participation radio
and is doing scores of locations shows.
On this type of show, they have found
that they can merchandise and actually
sample the sponsor’s products over the
air by trying out sampling ideas with
their audience. This kind of showman-
ship is particularly suitable to Latin
America, for, as a general rule, people
in those countries will gather in great
crowds to hear any show that is pre-
sented.

Another outgrowth of stimulating
American radio in Latin America is
shown in the preponderance of soap
operas. When the day time serials took
such a firm hold on the American pub-
lic, Latin American radio executives im-

LATIN AMERICAN RADIC
FILLOWS U,

CARLOS GUTIERREZ RIANO
Radio Coordinator, McCann-Erickson, N. Y., Foreign Department

d. RENDG

y

mediately began programming shows of
a like nature in their countries. At first
they ran translations of soap operas as
written in America, but soon found out
that locally-written shows were re-
ceived far better by the public. And
they also found out that Latin Amer-
ican listeners wanted each story to
finish in a 13-week cycle if possible. Day
time serials seldom run for scores of
weeks without a final ending as they
do in this country. Half-hour dramatic
shows similar to the ones in this coun-
try are very popular with listeners too.
However, the general content of all
these dramatic shows is usually much
heavier and more dramatic than our
domestie brand of drama. And “soap
operas” are scheduled mostly in the
evening-—not in the early afternoon.

°

Thus it is easy to see that Latin Amer-
ican radio almost always follows the
major trends of American radio, which
leads us to the latest trend in the radio
industry—television. Like many other
countries, the countries in Latin Amer-
ica are preparing for television, but it
will be some time before television is
actually an active factor. The only ac-
tive step in this direction up till now
has been made by Dr. Assis Chateu-
briand of Brazil, who owns a chain of
newspapers and several radio station.
He has just bought a television station
for Sao Paulo which will go into opera-
tion in October 1950.

L]

Only in the future will we know
whether Latin American television pro-
gramming will follow American trends
as much as it has done in radio.

One final observation can be made,
however, on this whole subject. Radio
listening is much more a part of a way
of living in Latin America than in other
foreign countries—certainly much more
than in Western Europe and The United
Kingdom where people can take radio
or leave it, The Latin American can’t
get along without his radio.
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Presented by Rexall
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- PHIL HARRIS ~ ALICE FAYE SHOW
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N our ninth year in business I think

we have the right to be proud of

our Transcription Service. Here is the
story of how it works.

Our sales force keeps in touch with
all live program sponsors in both maior
stations XEW and XEQ in Mexico City.
These sponsors are our natural field for
good programs to be transcribed and
broadcasted, later on, in some or all
of our chain stations.

Other way around is to buy tran-
scribed serials from Arte Radiofénico
de México, S. A. This company has a
fine production unit. If necessary, we
can produce our own serials, whether
musical or dramatic, but in all cases
programs cannot be used outside of our
chain. In all respects our policy is very
sound; do not produce for anv sponsor
whose account is in the hands of any
recognized Advertising Agency. When
we do originate lone or serial programs
we hire an independent producer.

[ ]

For the recording process we have a
good number of permanently leased
televhone lines which link XEW and
XEQ with our studio and lab. These
lines are constantly tested and adjusted
to insure high fidelity transcriptions.

Within our premises we have a studio
where we can record with orchestras
not above 14 men, or small dramatic
casts. Our recording room is eauipped
with a number of machines which can
be used simultaneously if so desired.
We keep more machines in a special
studio at XEW for emergency cases.

Copy making and close checking of
each copy is routine work but we are
very careful to see that each copy has
an A-1 standard. We do not allow for
flaws of any kind whether technical or
artistic. When our inspectors find any
flaw, retakes are ordered. Not a single
record leaves our shipping room with-
out a final O. K.

After each record has been approved
by our Control Department it goes to
the Shipping Room where it is labeled.

MEXICAN ET NETWORK
oERVES 88 STATIONS

CLEMENTE SERNA MARTINEZ
President of Radio Programas De Mexico, S.A,

Together with the record, our Tran-
scription Department hands to the ship-
ping room a shipping order with the
following detail: name of the serial,
number of each shioping box. destina-
tion and means of transportation to be
employed. As soon as the shipping takes
place this order returns to the Program
Department for registration and file.

Altogether we can say that our Tran-
scription Service which covers, through
different routes, all of the 88 stations
in our chain, is satisfactory to all con-
cerned. Of course, delays are unavoid-
able but very few. Breakage is negli-
gible because we have developed a
breakproof box and packing.

]

Year after year we have increased
our transcription sales. Up to this date
our 1949 sales, as compared to 1948,
show an increase of 30.8 per cent. How-
ever, this Transcription Service repre-
sents only one section of our total
business. Another one is our telephone
network. This telephone network has a
regular coverage of not less than 21
important cities in the country. Live
sponsored programs originated either
in XEW and XEQ are thus carried
through telephone lines to all towns
where we have affiliated stations and
wire service is available.

L]

Qur present schedule runs to an aver-
age of three hours a day. All of our
regular telephone network programs are
night time broadcasts, sponsored by ad-
vertisers of goods or services with a
nation wide distribution.

As commercial representatives of the
88 stations, which are scattered all over
the country, we handle a large volume
of national and international “spot”
business. All and all our yearly vol-
ume of sales run up to $5,000,000.00
pesos.
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UNVTED NATIONS EXPANDING T3 BRORDCASTING. AGTIVITES

DOROTHY LEWIS

( Continued from Page 43

its TV operation with a regular series—
“U. N. Case Book”—over CBS-TV.
Later in the spring, during the special
session of the General Assembly, a pool
operation was established in coopera-
tion with NBC and CBS TV networks.
U. N. television coverage reached an all
time high on U. N. Day, October 24th,
when not only all TV network outlets
released the Cornerstone Ceremony
program, but each TV station received
special slides for station breaks and
kinescopes of the event sent to all mem-
ber states. The inauguration of daily
coverage on a commercial basis cli-
maxed the year’s growing utilization of
this new medium. The Ford Motor
Company sponsored this series as a
public service. Thus it was possible to
feature 3 hours daily coverage of Gen-
eral Assembly proceedings.
L]

UNITED NATIONS DAY: TUnited
Nations Day, October 24th, afforded
broadcasters everywhere, and particu-
larly in the United States, a unique op-
portunity for all-out cooperation and
an estimated 100,000,000 listeners were
reached. The U. N. Day National Citi-
zens’ Committee’s Radio Sub-Commit-
tee—under Mr. Robert K. Richards’
(N.A.B.) chairmanship—mobilized the
entire industry with the assistance of
the Advertising Council’s allocation
plan and script kit, BMI and other

groups. Through the generous coopera-
tion of RCS, transcriptions of “The
Birthday Story” (narrated by Ronald
Colman and featuring top U. N. person-
alities) produced by United Nations
Radio were released to 1,800 U. S. sta-
tions and a special version shipped to
all English-speaking countries.
SCROLLS TO NETWORK FOR
PEACE STATIONS: To pay tribute to
American broadcasters for their contin-
uing support, Mr. Benjamin A. Cohen,
Assistant  Secretary-General, enter-
tained industry leaders at a luncheon on
November 16th where scrolls were pre-

sented,
L ]

Supplementary Services included
during 1949—“U. N. CALLING YOU”—
is the educational script service used
by 250 U. S. educational stations and
school services; “U. N. WOMEN
BROADCASTERS BULLETIN”—now
in its third year and issued monthly to
2000 women broadcasters and lay lead-
ers throughout the world—is written by
official U. N. “Observers” and edited by
a committee of key women broadcast-
ers; “LITTLE SONGS ABOUT U. N.”"—
are transcribed one minute folksongs or
jingles that tell about the United Na-
tions through song; QUARTERLY
BOOKLET: —United Nations Radio is-
sues a colorful booklet to U. S. listeners,
giving program listings, schedules, and
generously illustrated.

INITED NATIONS RADIO DIVISION
| y i/ i I L A l
LAKE SUCCESS
Fleldstone 7-1100, Ext. 8364

| OFFICERS
Benjamin Cohen. .. ... ... .. ... Asst. Sec. Gen., Dept. of Public Information
Tor Gjesdal ........... ....... Director, Department of Public Information
Peter Aylen. ... ... ... ... ... ... ... .. . ... .. Director, Radio Division
Carlos Garcia Palacios. . ........ ... .... .. .Deputy Director, Radio Division
W. Gibson Parker........... ... ... ... ... ... ... Chief of Production
Norman Corwin. . ......................... Supervisor of Special Projects
Arthur E. Barrett. . ................. ... ...... Senior Broadcast Engineer

REGIONAL SUPERVISCRS
Hugh Williams. . ....................... European and Middle East Services
Eugenio A. Seoler. ........... . ... .. ... ... .. ... Latin American Services
Mike Peng......... .. ... ... . i Trans-Pacific Services
Gerald Kean...... ................ ... English Language Services
Dorothy Lewis. .............. . ... ccoviviieianin.. U. S. Station Relations '
Caesar Ortiz.................. ..., Supervisor, Radio Reports Desk
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WALTER  O’KEEFE

star of

“DOUBLE OR NOTHING”

NBC NETWORK MONDAY THRU FRIDAY
11:.00 AM PST 2:00 PM EST
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HE Television Industry has just com-

pleted a phenomenal year. Accord-
ing to our best informants, it’s now a
billion dollar industry—a major factor
in our national economy. Over three
and one-half million television sets
have been produced as we enter 1950.
Over two and one-half million of these
sets were produced in 1949 alone. To-
day, 98 TV broadcast stations provide
program service to over twenty million
families in sixty cities. Advertisers have
taken to telecasting in steadily increas-
ing numbers and with greatly expanded
advertising budgets to assure full net-
work coverage. Smaller TV stations
have gone from the red into the black,
while the larger stations are beginning
to see the end of the dark days. News-
paper lineage has benefited from TV, as
have many sports and businesses. Yes,
the effects of television have been far-
reaching in this phenomenal year just
closed.

Which brings this discussion around
to you, and poses the significant ques-
tion: Where do you fit in with this
picture, Mr. Broadcaster? If you are not
one of the fortunate 98 on-the-air tele-
casters, or the dozen or more CP hold-
ers, very frankly, you don’t fit in with
the picture. Equally frankly but con-
structively stated, you've been left at the
post—a victim of political fumbling
spear-headed by publicity-seeking “do-
gooders” who are unconsciously, per-
haps, but nevertheless placing barrier
after barrier in the path of the one
bright and new and oh-so-promising
communications medium that can in-
crease public service and the American
standard of living.

Fifteen months ago this January,
1950, the Federal Communications Com-
mission announced a ‘“freeze” on the
construction of television broadcasting
stations for the purpose of reviewing
present channel allocations and further-
more to consider the use of UHF fre-
quencies to expand TV service to all

H.

EQUIPMENT MANUFAGTURER
—COMMENTS ON TV FREEE

J\YL()R JR.

Manager, 'ltlevmcm Transmitter Division
Allen B. Du Mont Laboratories, Inc.

cities and areas of the country We were
all assured that the “freeze’ action was
temporary and would be lifted in about
six months.

That was fifteen months ago this
January, 1950! For fifteen long and pre-
cious months you’'ve been forced to sil
and watch television pass you by. Some
of you have seen your more fortunate
competitor inaugurate his TV service—
perhaps initially laughed at his troubles
and programming attempts—and then
realized that he had a year’s head start
on you—was grabbing off the best net-
work shows—was training your audi-
ence to watch his station—and had the
significant advantage of having anten-
nas “beamed” on his signal. Yes, the
“do-gooder” was helping him to create
a monopoly and beat you out!

TV is your big decision for 1950, Mr.
Broadcaster. If the F.C.C. and the “do-
gooders” within and without the Com-
mission continueon their present course,
you won’t have television in 1950, or
perhaps 1951. The public you serve will
be denied a competitive service, or in
most cases, will receive no service at
all. It’s up to you to protect the public
you serve, protect your investment, and
to protect your future in the broadcast-
ing field. It’s up to you to help those
who know, advance and expand our na-
tional television service.

The Television Broadcast Industry
can ill afford another “Clear Channel”
situation, particularly with a ban on
construction. You as a broadcaster can
ill afford competitive monopoly, fost-
ered by misguided ‘“do-gooders.” You
can ill afford to sit by and not pitch in
to bring the “freeze” to a sensible and
early conclusion. You, have much at
stake—have, indeed, a great deal to lose
—if you do not take the necessary steps
to assure the continuing growth of tele-
vision, It’s your future. TV or NO TV,
it’s up to you! Such is the big question
that must be answered in 1950.

75

www americanradiohistorv com


www.americanradiohistory.com

No. 1 Folk Recording Artist

JIMMY WAKELY

JUST FINISHED

FOX THEATRE, DETROIT PERSONAL MGR.

CHARLES WICK

THUNDERBIRD HOTEL
LAS VEGAS, NEV.

RECORDS
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[941—GROWTH OF STATIONS—1949

Construction Special Broad-

AM Outlets as of: Licenses Permits cast Stations Total
May 1941 831 55 5 89l
June 1941 844 48 5 81
July 1941 ) 854+ = 43 — 897
August 1941 859+ 44 =" 903
September 1941 ) 859+ * 53 = o912
October 1941 4 — T 913
November 1941 38 o 715
December 1941 ) - 37 o = . 9197
January 1942 3% = A9'237
February 1942 . - 32 = 923
March 1942 . 81 924
April 1942 27 R g2
May 1942 ’ 25— 921
June 1942 . 18 — 924
July 1942 19 — 025
August 1942 16 — 921
September 1942 906 14 — 920
October 1942 908 1 — o9
November 1942 ’ 910 9 == 919
December 1942 919 9 — 918
January 1943 910 7 - 917
February 1943 o T 910 6 = 916
March 1943 909 5 = 914
April 1943 o9ll 2 — 913
May 1943 ) 911 2 — ’ 913
June 1943 911 K - 012
July 1943 . ... S o1l 1 S — 912
August 1943 . .. .. . . 911 T2 — 913
September 1943 911 2 — 913
October 1943 911 2 = 913
NEV'emBel‘ 1343 - 97;1\7 2 = 913
December 1943 . ... . .. 910 B = 912
January 1944 B - 7 _91_0 o 2 — T = —912
January 1945 ... ... .. 919 24 - 943
December 1945 . ... . ... .. . 1003 24 = 1027
December 1946 ... L . 1062 4B =a 1526
December 1947 T 1522 446 — 1968
December 1948 .......................... 1867 260 . 2127
DECEMBER 1949 2086 148 — 2234

** This Figure includes 5 Special Broadcast Stations.
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JACK SMITH
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INCE the spring of 1949, radio sta-
tions across the country have wit-
nessed revolutionary changes in the old
concept of transcription library services.
In response to the changing demands
of today’s economy and changing condi-
tions in station operations at the local
level, the transcription program service
library has assumed a larger share of
responsibility for productive, revenue
building programs, a wider variety of
special services, a greater contribution
to the solution of many problems chal-
lenging broadcasters.

World Broadcasting System, notable
leaders in the improvement of tran-
scription materials since the early '30s,
has accepted this challenge and launch-
ed a dynamic program of vital improve-
ments in the library service field which
are being enthusiastically welcomed by
a rapidly expanding list of stations.

L ]

No longer do stations look upon their
library service only as a source of basic
musical material. Today, sparked by
the series of important innovations
launched by World, station managers
are demanding that this library service
become an all-around station service.
It must hit hard and continuously as a
commercial program service to produce
sales at the local level. It must brighten
up the station schedule and enhance
local program production with startling
new production aids. It must make a
major contribution not only to sales and
program departments but also to the
continuity staff, to the sales promotion
department and publicity.

The library service today must make
money for its stations through sales and
save money in operating costs.

3

World has attacked the first problem
vigorously with a steady parade of new
show ideas and service features—bring-
ing to a transcription library for the
first time carefully planned, compre-
hensive program properties. These are
illustrated by outstanding star person-

LIBRARY GERVIGE EXPANDING
5 ALL-AROUND STATION- SERVIGE

by

ROBERT W. FRIEDHEIM
Sales Manager, World Broadcasting System

ality programs like the Dick Haymes
Show, notable musical variety shows
like the Lyn Murray Show, shows de-
signed to develop local personalities and
artists such as the five-a-week daytime
woman’'s program, Homemaker Har-

monies.
.

In this new concept, transcription
library producers can not limit them-
selves to a single approach to the sales
problem. World recognized that pro-
grams alone are not the answer to sales
and survival at the local station level.
Stations must be helped by their library
service to attract more participating
sponsors, more advertisers seeking spe-
cial service tie-ins, more revenue from
spot announcements. Above all, stations
must be supplied the materials for sign-
ing long term contracts to satisfy adver-
tisers who recognize that pentration is
achieved only through continuity of
effort whether through programs, an-
nouncements, participation or service
features.

L]

For the first time in library history,
World invaded all of these local revenue
fields with fresh new ideas to stimulate
sales. Programs like Homemaker Har-
monies devoted to women'’s service were
created to provide logical vehicles to
advertisers in the fashion. food, beauty
and homemaking fields. Special mate-
rial was designed to make local service
features like time signals and weather
reports more salable and more produc-
tive. Attention-commanding devices
were produced to sell long term an-
nouncement contracts to a wide variety
of local advertisers.

@

Success of this new concept that a
libary service must make money for its
stations in as many phases of operation
as possible is demonstrated by the ris-
ing tide of sales reports from hundreds
of stations sweeping back to World
through its commercial department.

79

www americanradiohistorv com


www.americanradiohistory.com

J. CARROLL NAISH

6:00 P.M., PST

CBS — William Wrigley, Jr. Co.
“LIFE WITH LUIGI”

9:00 P.M., EST
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OMEWHERE in the overcrowded is-
land of Puerto Rico there may be a
person who doesn’t listen to radio every
day, but it is a highly improbable pos~
sibility. The two million inhabitants of
this insular territory of the United
States are perhaps the most avid radio
fans in the world. Exact statistics are
unavailable but a casual “paseo” along
city streets or an excusion up mountain
sides or country lanes, will convince
any observer that everyone in Puerto
Rico listens to radio.

It is not that radio is new to Puerto
Ricans, as a matter of fact Puerto Rico
had one of the first broadcasting sta-
tions in the world with the establish-
ment of WKAQ in San Juan in 1922,
when only four other commercial sta-
tions were operating in the entire world.
By 1946 there were eight stations on
the island; in 1947 the number increased
to seventeen. There are twenty-two
operating in 1949.

The listening habits of Puerto Ricans
are not difficult to analize, especially
during the baseball season. In this base-
ball-mad island, the play by play broad-
casts of the games are listening musts.

After baseball the most popular form
of entertainment is the soap opera. The
soap opera has been Jifted to a degrec
of eminence that puts it in the unique
position of commanding the number
one position in the night programming
of most stations. Soap operas in Puerto
Rico go on in the evening hours, be-
tween six and nine P.M. which is the
“A” plus time.

Musical programs with popular or-
chestras and singers, quiz shows, news-
casts and classic musie, would follow
roughly in that order in an analysis of
listening habits.

The links that join Puerto Rican
broadcasters to continental stations are
strong. Three of the local stations are
affiliated with the large United States
networks, although language difficulties

COMMERGIAL RADIO EXPANDING
I} THE CARIBBEAN AREA

by

TOMAS MUNIZ
President, Puerto Rican Broadcasters Association

make it difficult for them to carry con-
tinental programs. Ninety per cent of
the programming in Puerto Rico is in
Spanish, and most English programs
are transcribed rebroadcasts of top
American shows, carried by AFRS for
the Army and Navy personnel, with no
commercial announcements.
®

Many stations in Puerto Rico are
members of NAB and the Puerto Rican
Broadcasters Association is a member
of AIR, the large Inter-American Radio
Association which was founded in 1946,
with the collaboration of NAB to estab-
lish closer links between the broadcast-
ers of the 21 American Republics. In
this work, Puerto Rico, privileged to
have free radio, and standing half way
between the two American continents,
has been able to play a prominent part
as a Spanish-speaking representative of
the American system of broadcasting.
The rights of private broadcasting have
been jealously guarded by the men who
run the island stations, and the insular
government has followed a policy of
non-interference.

Spanish speaking American broad-
casters have come to stay in Puerto
Rico. Men like Buck Canel who was
NBC’s director of programs for Latin
America, Ary Moll who produced shows
in NBC for its short wave department
and others who had continental, Cuban
and Mexican experience, have helped
to bring Puerto Rican radio to its pres-
ent standard of excellence.

L]

Although most top stations in Puerto
Rico have a crowded commercial sched-
ule, a good percentage of time is devoted
to public interest programs. All recog-
nized religious groups who so request
it can have time. Many hours a week
are devoted to programs of public
health and other educational actlivities
and all stations work in close harmony
in this direction with the Insular Gov-
ernment Departments.
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Radio Daily’s glmanat
of

Holidaps and Special Eoents

1950

10:
11
12:
13:
14:

15:
17:

18:
19:

21:

23: S. S. Republic collides with S. S. Florida off

FJanuary

: New Year's Day (In all States, Territories,

District of Columbia and Possessions).
Paul Revere Bcrn (1735),

N. Y. harbor and flashes CQD signal, sum-
moning rescuers proving value of Marconi
apparatus in time of disaster at sea (1909).

. o 24: Gold discovered in Calif. (1848).
Proclamation of Emancipation (18631. . - .
Blue Network organized (1927). 25: Weather Signs. It is an old belief that th‘e

: Georgia Admitted (1788). weather of the whole year depends upon this

. . 1777). day. “Sun on St. Paul's Day.means a good
&mg:f 'S,_rm;;?yn gs 7e|ected president of year, rain or snow foretels in.dlfferent weath-
CBS (1929). er, a mist means want, while thunder pre-

. Utah Admitted (1896). dicts 12 months of wind and death.” (Shep-

: Stephen Decatur Born (1779). herd's Almanack, 1676).

George Washington Carver Died (1943), Scotch Poet Robert Burns Born (1759},
Week of Prayer, first week in January. 26: Michigan Admitted (1837),

: Carl Sandburg Born (1878). General D:zuglas MacArthur Born (1880).
New Mexico Admitted (1912), First A.EF. landed in Ireland (1942).

: Millard Fillmore, 13th President Born (1800). Australia Day. Public Holiday in Australia.
Electronic system for television, including FM Broadcasters, Inc., holds first annual
a dissector tube to scan the image for meeting in N. Y. with attendance of 750
transmission patented by Philo Taylor Farns- (1944).
worth (1927). 27: Woltgang Amadeus Mozart Born (1756),

: Anniversary of the Battle of New Orleans Lewis Carroll, pen name of Charles Lutwidge
;L"","‘a“f’N on (1815) Holiday i Dodgson Born (1832).
attle o ew Orleans oliday 1n . . ..
Louisiana. 28: E:;Zfr ?ch;ct)n”ggasrat)ed patent on his incan-

: Connecticut Ratified the U. S. Constitution 29: Will hldg Kinley B : (1843)

{1788). : William McKinley Born .

Connecticut Admitted (1788). Kansas Admitted (1861).

Ethan Allen Born (1737). 30: Franklin D. Roosevelt Born {1882).

Alexander Hamilton Born (1757). 31: Franz Schubert Born (1797).

John Singer Sargent Born (1856). Child Labor Day. Last Sunday in Jan., also

Salmon Portland Chase Born (1808). the Saturday preceding and the Monday

First Written Constitution Adopted at Hart- following.

ford, Conn. (1639). -

Mathew B. Brady Died (1896).

Benjamin Franklin Born (1706). _ﬂ-’gbruar?

Feast of St. Anthony. 1: Victor Herbert B (1859)

Daniel Webster Born (1782). : Slc or ez: er ofrnh U s Chief Justi

Robert E. Lee’s Birthday (Alabama, Arkansas, Juﬁren]e °"”.d9 f : Id. o0 fi lef Justice

Florida, Georgia, Kentucky, Mississippi, North onn Jay presiding, held its irst meeting

Carolina, South Carolina, Tennessee, Vir- (1790).

ginia) ' ' ! CQD is adopted as wireless distress call by
: Marconi Co. (1904).

Edgar Allen Poe Born (1809). . .

: Inauguration Day. Begun in 1937, To be ob- 2: Fritz Kreisler Born (1875).
served every fourth year from that date by Ground Hog Day.
the 20th Amendment to the Constitution. Candlemas. . X
Foundation Day. In the Canal Zone. Treaty of Guadalupe Hidalgo signed by U. §.
Thomas Jonathan (Stonewall) Jackson Born and Mexico (1848).

(1824), 3: Horace Greeley Born (1811),

&3
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ROY ROGERS
“King of the Cowboys”

AND TRIGGER

“Smartest Horse in the Movies®’

Radic—Sponsored by Quaker Oats 531 stations Mutual Broadcasting System
Records—RCA VICTOR Pictures—Republic 12th Year

Exclusive Management

Commercial Tie-ups Press Cantact

ROHR COMPANY ART RUSH, Inc. AL RACKIN
Beverly Hills HOLLYWOOD Hollywood |
— — _ == i
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Holidaps and Special Events Almanac

D 00 ~4

15:

16:
18:

20:
21:

22:

: Peace Treaty Signed With Spain

: Arbor Day. In Arizona (all counties except
Apache, Coconino, Mohave, Navajo and
Yavapai).

Charles Augustus Lindbergh Born (1902).

: Massachusetts Admitted (1788).

Aaron Burr Born (1756).
American Forces Recapture Manila from Japs.

: Charles Dickens Born (1812).
: Boy Scout Day.
: William Henry Harrison 9th President Born

(1773).

Nebraska Admitted (1867).

Ending
Spanish-American War (1899).

: Thomas A. Edison Born (1847).

Danie! Boone Born (1734).

: Lincoln’s Birthday (Alaska, California, Con-

necticut, Delaware, Ilinois, Indiana, lowa.
Kansas, Kentucky, Michigan, Minnesota, Mis-
souri, Montana, Nevada, New Jersey, New
York, North Dakota, Ohio, Oregon, Pennsyl-
vania, Scuth Dakota, Tennessee, Utah, Vir-
gin Islands, Woashington, West Virginia,
Wyoming).

Georgia Day.

: Valentine's Day.

Arizona Admitted (1912).

Oregon Admitted (1859).

Destruction of the Maine (1898).
Constitution Day. In the Canal Zone.
Susan B. Anthony Day. Observed in honor
of the birthday of the picneer crusader for
equal rights for women. Governcrs of 33
States and 3 Territories have honored the
day by special proclamations.

Katharine Cornell Born (1898).

Inauguration of Jetferson Davis as President
of the Prcvisional Government of the Con-
federacy (1861).

: Ohio Admitted (1803).

Shrove Tuesday (1947). Tuesday preceding
Ash Wednesday. Observed as Mardi Gras
in Florida (in cities and towns where carni-
val is celebrated), Louisiana (Parishes of
Jefferson, Orleans, St. Bernard, St. Charles,
St. John the Baptist, East Baton Rouge),
Canal Zone.

Phonograph Patented by Edison (1878).

U. S. purchased the Danish West Indies
(1917).

Beginning of the Battle of Verdun (1916)
which ended Dec. 15.

Brotherhood Week. Always includes Wash-
ington's Birthday; the Sunday nearest Feb.
22 is Brotherhood Day.

Florida ceded to the U. S. by purchase and
treaty with Spain (1819).

Washington's Birthday {All the States, Ter-
ritories, District of Columbia and Colonial
Possessions).

James Russell Lowell Born (1819).

23:

25:

26:
27:
29:

10:
1

Johannes Gutenberg Died (1468).

President Calvin Coolidge signs Dill-White
Radio Bill, creating Federal Radio Commis-
sion and ending chaos caused by industry’s
wild growth (1926).

Enrico Caruso Born (1873).

John Adams appointed first Minister of U. §.
to England (1785).

William F. Cody (Buffalo Bill) Born (1846).
Henry Wadsworth Longfellow Born (1820).

Leap Year. The name given to every year of
366 days.

R

arch

: Nebraska Admitted (1867).
: Texas Independence Day.
: Florida Admitted

(1845).
First Postage Stamp used in U. S. (1847).
Alexander Graham Bell Born (1842).

: Pennsylvania Day.

Vermont Admitted.

: Boston Massacre (1770).
: Fall of the Alamo (1836).
: Luther Burbank Born (1849).

Maurice Ravel Born (1875).
Patent granted to Alexander Graham Bell for
first telephone (1876).

: Oliver Wendell Holmes, Jr. Born (1841).
: Battle of the “Monitor and Merrimac” off

Hampton Roads. Va. (1862).

Edwin Forrest Born (1806).

Liflian D. Wald Born (1867).

Johnny Appleseed, properly John Chapman
Died (1847).

The great blizzard in New York City and
New England States (1888).

: U S. Post Office established by act of

Congress (1789).
Girl Scout Day.

: Standard Time established in U. S. (1884).
: Albert Einstein Born (1879).

First Trans-Atlantic radio broadcast (1925).

: Maine Admitted (1820).

Andrew Jackson Born (1767).

: James Madison Born (1751).

U. S. Military Academy established at West
Point by act of Congress (1802).

: Saint Patrick’s Day.

Evacuation Day. In Boston, Chelsea, Revere,
Winthrop and Suffolk County.

: Fast of Esther.

Grover Cleveland Born (1837).

: William Jennings Bryan Born (1860).

: First Day of Spring.

: Emancipation Day (Puerto Rico).

: Patrick Henry delivered his famouz speech

a775).
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Holidaps and Special

Events Jlmanac

25:

27

29:
30:

31:

(£ 9% ]

11:
12:

13:
14;

: Adoption of the present

The Annunciation or Lady Day.

Arturo Toscanini Born (1867).

Greek Independence Day. Greece celebrates
its freedom won from Turkey (1827).
Maryland Day.

President Washington signed the act creating
the U. S. Navy (1794).

Marconi flashes first wireless signals across
English Channel (1899).

John Tyler Born (1790).

Seward Day. Alaska (Not observed by Fed
eral Employees).

Transfer Day. In the Virgin Islands.

=0

Qpril

. All Fools’ Day.
: Sergei Rachmaninotf Born (1873).

U. S. Mint established (1792).

: First Pony Express riders left Sacramento to

ride East and St. Joseph, Mo. to ride West.
Washington Irving Born (1783).

American Flag’s
design (1818).

: Elihu Yale Born (1648).
: Army Day.

Observed in New York and some
other States by a display of flags and military
parades.

Easter Sunday (1947).

: Peary Discovered North Pole (1909).

Metropclitan Opera House Opened in New
York (1830).

Louisiana Admitted (1812).

Bell Telephone Laboratories demonstrates
wire television between Woashington and
New York, and radiovision between Whip-
pany, N. J., and New York (1927).

: Ponce de Lecn (1460-1521) Spanish soldier,

landed in Fla, near the present site of St.
Augustine, Easter Sunday (1513), claiming
the land for Spain. The anniversary of the
event is observed by the city.

: Surrender of General Lee {1865).

Bell Telephone Laboratories demonstrate two-
way television in which speakers at the ends
of a 3-mile circuit see each other as they
converse (1930).

: Salvation Army Founder’s Day.

William Booth Born (1829).

Joseph Pulitzer Born (1847).

U. S. Patent System established by Congress
(1790).

National Be Kind to Animals Week falls
about this date.

Charles Evans Hughes Born (1862).

Franklin Delano Roosevelt Died (1945).
Halifax Independence Resolution (North
Carolina).

Thomas Jefferson Born (1743).

Pan American Day.

S. S. Titanic disaster at sea proves value of
wireless (1912),

15:
16:
17:
18:
19:
20:
21;
22:

23:

24;

25:

26:

27:

28:

29:
30:

Ve w

: Germany Surrendered to

Abraham Lincoln Assassinated (1865).
Charles Spencer Chaplin Born (1889).
Charter granted American Academy of Arts
and Letters (1976).

San Francisco Fire (1906).

Patriots’ Day. (Maine, Massachusetts).
Adolph Hitler Born (1889).

Easter Sunday (1946).

Anniversary of Battle of San Jacinto (Texas).
Arbor Day (Nebraska).

William Shakespeare Born (1564).

James Buchanan Born (1791).

St. George Day (English).

Marconi transatlantic American-Europe ser-
vice opened (1910).

First Newspaper Issued in America (1704).
U. S.-Mexican War (1846).

Arbor and Bird Day (Massachusetts).

War Declared with Spain (1898).

St. Mark’s Day.

Guglielmo Marconi Born (1874).
Ccnfederate Memorial Day (Florida, Georgia.
Mississippi).

Slavery Abolished in U. S. (1865).

First Shot of War with Germany (1917).
John James Audubon Born (1785).
General U. S. Grant Born (1822).

CBS takes leadership in urging plans for
post-war television in the higher frequencies
11944).

James Monroe Born (1758).

Maryland Admitted (1788).

Sir Thomas Beecham Born (1879).

Boys and Girls Week always includes May 1.
Louisiana Purchased (1803).

Washington Beccame First President {1789)
Rhode fsland Settled (1636).

Benite Mussolini Executed (1945).

b B

fMay

Child Health Day.
Labcr Day {Canal Zone).
Dewey’s Victory in Manila (1898).

: May Day.

. Stonewall Jackson Fatally Wounded (1863}

National Music Week.
FCC authorized full commercial television
(1941).

: Shenandoah Valley Apple Blossom Festival.
: Rhode Island Independence Day.
. Napoleon's Death (1821).

Cinco de Mayo Celebrations (Mexico).
Arbor Day.

: Corregidor Surrender (1942).

Admiral Robert E, Peary Born (1856).
United States,
England and Russia (1945).

Lusitania Torpedoed (1915).

Johannes Brahms Born (1833).
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Thanks...
8
million!

"George Pulnam's B'way lo H'wood edilion of 'Headline Clues’ via WABD has jumped
from a Pulse rating of 7.5 when il ciiginated, to a solid 13.* This gives Putnam the highest
news pregram rafing in the history of teevee-—a 3 point advantage over all olher television
news programs regardless of time. Whai makes his new raling even more amazing is the
fact that he bucks, slotwise, such programs as ‘We the People,” 'Man Against Crime,’
‘The Ruggles,” wrestling and lelevised films. Typical of reascns for the show's heavy
popularity is the fact thal it's always right on fop of spol news., Excmple was the clean
newsbeat he scored on ithe Yonkers missing girl story lust week and the follow-up he gave
it with appearances of the delective who found her. Show is preduced by Gerry Gross
and edited by Norman Baer and Eddie Higgins. Stanza, incidenlally, has the lowest point
for dellar price en a rating hasis in television.”

SID WHITE --Radio Daily, Tuesday, January 17, 1950.

And especial thanks to Dumont's
Commander Mortimer W. Loewi — Chris Whitting — lim Caddigan
and my own gang

Gerry Gross Eddie Higgins Pat Fay
producer news editor director

GEORGE PUTNAM
|

* February Rating 14.0

mes——————
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11:
12:
13:

18:
19:

20:

21:
22:
23
24
25:
27:

29:

30:

31:

: Rockefeller

Robert Browning Born (1812).

Plans to spend $1,000,000 for field television
tests are announced by R.C.A. president
David Sarnoff; tests to start from Empire
State Building, N. Y. early in 1936 (1935).

: V.E. Day (1945).
: John Brown Born (1833).

Mothers-Day, second Sunday in May.

: Confederate Memorial Day (Kentucky, North

Carolina, South Carolina).

Completion of First Transcontinental Rail-
road (1869).

Minnesota Admitted (1858).

Florence Nightingale Born (1820).

Mother's Day.

WDRC-FM goes on air under call letters of
WIXPW, utilizing Armstrong FM system
(1939).

Foundation Granted Charter
(1913).

: First regular Air Mail service in the world

inaugurated by the U. S, Govt.

: "l am An American Day” often referred to

as Citizenship Recognition Day.

Norwegian Independence Day (1814).
World Good-Will Day, formerly Peace Day.
First American Confederation of United
Colonies of New England (1643).
Anniversary of the Signing of the Mecklen-
burg Declaration of Independence (North
Carolina).

FCC gives FM green light authorizing full
commercial operation as of Jan. 1, 1941
(1940).

Lindbergh’s Flight to Paris (1927).
National Maritime Day.

South Carolina Admitted (1788).

First Telegraph Message Sent (1844).

Ralph Waldo Emerson Born (1803).

Golden Gate Bridge, San Francisco opened
(1937).

Wisconsin Admitted (1848).

Rhode Island Admitted (1750).

Patrick Henry Born (1736).

Memorial Day (In all the States, Territories.
District of Columbia and Colonial Possessions,
except Alabama, Arkansas, Florida, Georgia.
Louisiana, Mississippi, New Mexico, North
Carolina, South Carolina, Virginia and Ten-
nessee).

Walt Whitman Born (1819).

The Johnstown (Pa.) flood (1889).

Battle of Jutland (1916).

-0

Fune

. Kentucky Admitted (1792).

Tennessee Admitted (1796).

: Confederate Memorial Day (Louisiana, Ten-

nessee).

20:
21:
22:

23:
24;

: American

King’s Birthday {Canada).

Birthday of Jefferson Davis (1808) (Florida,
Mississippi, South Carolina, Texas, Virginia).
Marines victorious at Belleau
Wood, June 6-10 (1918).

Nathan Hale Born (1756).

D-Day (1944).

: Daniel Boone Day (Kentucky).
: Battle of New Orleans (1815).

Children’s Day, second Sunday in June.
Regular tv schedule, three times weekly,
inaugurated by WGY, Schenectady (1928).

: Feast of St. Columbia.

Confederate Memorial Day (Petersburg, Vir
ginia).

: Feast of St. Barnabas.

The Continental Congress appointed Johr
Adams, Thomas Jefferson, Benjamin Franklin
Roger Sherman and Robert R. Livingston tr
draft a declaration of independence (1776)
Kamehameha Day. Celebrates the birthday ot
Kamehameha, first King of Hawaii. Observed
in Hawaii.

Transatlantic radiophoto of Pope Pius XI by
Korn appearing in the New York World de-
clared “‘a miracle of modern science.” (1922).

: John Augustus Roebling Born (1806).

Baseball Centennial Celebration of the invita-
tion of the game at Cooperstown, N. Y.
(1939).

: Hawaii organized as U. S. territory (1900).

Harriet Beecher Stowe Born (1811).
Flag Day.

: Pioneer Day (Idahe).

Franklin demonstrated the identity of elec-
tricity and lightning by use of a kite (1752).
Arkansas, 25th state admitted to the Union
(1836).

Oregon boundary treaty signed at Washing-
ton by Great Britain and U. S. (1846).

. Commencement, the climax of the academic

year when degrees are conferred with im-
pressive ceremony.

: Bunker Hill Day. (ln Massachusetts, Suffolk

County).

: Battle of Waterloo (1815).
: Beginning of War of 1812,

King John of England signed Magna Carta
(1215).

West Virginia Day.

Father's Day, 3rd Sunday in June.

Longest Day in Year.

New Hampshire Joined the Union (1788).
Constitution Ratified (1788).

Bolivarian Day (Canal Zone).

Penn Signs Peace Treaty With Indians.
San Juan Day (Puerto Rico).

U. S. approves act requiring certain pas-
senger ships to carry wireless equipment and
operators (1910),
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PIANO PLAYHOUSE

A MAGGY FISHER PRODUCTION

The only network’ program which brings you weekly all the great names of Piano
Music. In the classics, PIANO PLAYHOUSE offers such great artists as Jesus
Maria Sanromad, Rosalynd Tureck, Eugene List, Abram Chasins, Constance Keene,
Earl Wild, Appleton and Field, The Philharmonic Piano Quartet, etc., etc., in
addition to such great outstanding jazz guest stars as Frankie Carle, Vincent Lopez,
Art Tatum, Teddy Wilson, George Shearing, Skitch Henderson, Johnny Guernieri
and Joe Bushkin. . . .

all this

and the one and only

MILTON CROSS

with Cy Walter and Stan Freeman at the duo keyboards

MGM PIANO PLAYHOUSE ALBUMS

to be released this spring

A fast growing high popularity show, already estab-
lished and with sponsorship growing every day is now
available to you at

LOW CO-OP COST

PIANO PLAYHOUSE with all its glamour and pres-
tige is now available at local rates. Ask your ABC
representative today for full derails, write, phone or
wire

American . Broadcasting Company

CO-OPERATIVE PROGRAM DEPT. - 7 WEST 66th STREET « NEW YORK

Represented by The Willicm Morris Ageney

o
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25

26:

27:
28:

29:

30:

Virginia Admitted (1788).

Battle of Big Horn. Montana (1876) *‘Cus-
ter's last stand,” his defeat by the Sioux
Indians,
Virginia
(1788).
First American Troops Land in France (1917).
Hellen Keller Born (1880).

Archduke Franz Ferdinand Assassinated in
Sarajevo (1914).

U. S. purchased rights and franchises of
France in the Panama Canal (1902).

Treaty of Varsailles ending World War |
signed (1919).

George Washington Gceethals Born (1858).
St. Peter’s Day.

ratified the U. S. Constitution

: Republican Party Founded ({(1854).

Jzhn Pau! Jones Born (1747).
Columbia University Opened (1754).

7: U. S. annexed Hawaii (1898).
8: John D. Rockefeller Born (1839;.

Liberty Bell Cracked Tolling Death of John
Marshall (1835).

: Elias Howe Born (1819).
: Wyoming Admittea (1890).

James McNeill Whistler Born (1834).

: John Quincy Adams Born (1767).

Federal Communications Commission is or-
ganized to succeed Federal Radio Comm.
and also to regulate wire telephony and
telegraphy (1934).

St Paul's D 12: Orangeman's Day.
f. Faul's Day. . . 13: Forrest’s Day {Tennessee).
Congress granted Yosemite Valley and Mari- 4. Srars and Stripes Adopted (1777).
posa Big Tree Grove to Calif. for a public Bastille Day—First Celebrated in U. §.
park (1864). The valley was discovered in (1914)
1851. S - -
Fouith Atomic Bomb dropped (experimental _Ardn;uale_:}rIryJOpene(d]stlras)t Negotiations for
overwater) Bikini (1946}, 5. Sra e AVith -apan ’
: St. Swithin’s Day.
e 16: Mary Baker Eddy Born (1881).
First Atomic Bomb exploded (experimental}
Fuly New Mexico (1945).
. 17: Munoz Rivera’s Birthday (Puerto Rico).
: Battle of San Juan Hill. 18: William Makepeace Thackeray Born (1811).
Dominion Day (Canada). 19: Franco-Prussian War Began (1870).
Battle of Gettysburg (1863). 20: Guglielmo Marconi Died (1937).
Federal fiscal year designated by the law of 21: Spanish Armada Defeated by England (1588).
Aug. 26 (1842), as beginning July 1. Society of Jesuits Abolished by Pope Clement
Dept. of Commerce organizes a radio divi- XV (1773).
sion to enforce wireless act of June 24, First Battle of Bull Run (1861).
1910 (1911). CBS begins tv broadcasting from station
: Richard Henry Lee’s resolut.on declaring the W2XAB (1931).
U. S. independent passed by the Continental 24: Simon Bolivar Born (1783).
Congress (1776). Pioneer Day (Utah).
Garfield Assassinated (1881). Mormon Pioneer Day (ldaho).
: ldaho Admitted (1890). 25: Occupation Day (Puerto Rico).
John Singleton Copley Born (1737). Fifth Atomic Bomb exploded {experimental
: Independence Day. underwater) Bikini (1946).
U. S. Military Academy at West Point 26: George Bernard Shaw Born (1856).
Opened (1802). Sergei Koussevitzky Born (1874).
Calvin Coclidge Born (1872). New York ratified the U. S. Constitution
Slavery Abolished in New York (1825). (1788).
Providence, R. I. founded by Roger Williams 27: First Successful Atlantic Cable (1866).
(1636). Barbosa’s Birthday, in the Canal Zons.
Work on Erie Canal commenced (1817). 28: Austria Declared War on Serbia (1914).
Thomas Jefferson Died (1826). Volunteers of America Founder’s Day.
James Monroe Died (1831). 29: Booth Tarkington Born (1869).
John Adams Died (1826). Benito Mussolini Born (1883).
Cornerstone of Washington Monument laid 30: Henry Ford Born (1863).
(1848). First Representative Assembly in America
Surrender of Vicksburg (1863). Convened (1607).
Bartholdi's Statue of Liberty presented to First patent for wireless telegraphy granted
U. S. in Paris (1883). in U. S. (1872).
American pilots first participated in air Experimental television transmitter W2XBS
raids over Germany (1942). opened by NBC in N. Y. (1930).
: Admiral David G. Farragut Born (1801). 31: Feast of St. Ignatius De Loyola.
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AIR FEATURES, Inc.

347 MADISON AVENUE

NEW YORK CITY
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(.

15:
16:

18:
19:

20:
21:
22:

23:
24:

26:
27:

28:

August

Beginning of World War 1 (1914},

: Colorado Day.

: Government of India Transferred to British

Crown (1858).

U. S. War Dept. purchased its first military
plane from the Wright Brothers (1909) thus
founding the Army Air Corps.

: Civic Holiday (Canada).

Germany Declared War on England and
France (1914),
Columbus Sailed From Spain (1492).

: Feast of St. Dominic.
: Battle of Mobile Bay (1864) with Admiral

Farragut in command.
Second Atomic Bomb dropped (1945) Hiro-
shima.

: Feast ¢i the Transfiguration.

Westinghouse discloses Stratovision plan

(1945).

: International Peace Bridge, dedicated (1927),

commemorating more than 100 years of
peace between the U, S. and Canada.
Creation of War Department (1789).
Society of Jesuits Restored by Pope Pius
Vil (1814).

: Charles A. Dana Born (1819).

Third Atomic Bomb dropped (1945) Naga-
saki.

: First Train Drawn in U. S. by Steam Loco-

motive (1831),
lzaak Walton Born (1593).

: Herbert Clark Hoover Born (1874).

Russia Declared War Against Japan (1945).

: The “Clermont” Fulton’s steamboat made a

successful run up the Hudson River (1807).

: V-J Day.

Atlantic  Charter  Agreement Between
President F. D. Roosevelt and Prime Minister
Winston Churchill.

Panama Canal Opened (1914).

Bennington Battle Day (Vermont).

First transatlantic cable opened (1858).
Virginia Dare Born (1587).

National Aviation Day.

Orville Wright Born (1871).

Benjamin Harrison Born (1833).
Lincoln-Douglas debate began (1858).

Claude Debussy Born (1862).

Oliver Hazard Perry Born (1785).

British Burn White House (1814).

St. Bartholomew’s Day Massacres, France
(1572).

Festival of St. Bartholomew.

Suffrage for Women—I19th Amendment
(1920).

Drilling of first oil well completed in Western
Pennsylvania by Col. Edwin Lourentine

Drake (1859).
Spanish landed at the site of St. Augustine,
Fla. (1565).

29:
30:

[« 3%

00 ~J4

16:
17:
18:

Johann Wolfgang von Goethe Born (1749).
Oliver Wendell Holmes Born (1809).
Germany Declared War on Poland (1939).
Beginning of World War Il.

French fleet arrived in Chesapeake Bay to

further the interest of American independ-
ence (1781).

e

September

: Germany Invaded Poland (1939).

Official V-J Day (1945). (Surrender Terms
Signed Aboard U.S.S. Missouri.)

Labor Day.

Eugene Field Born (1850).

: First American Peace Treaty With England

(1783).
Allies Invaded Italy (1943).

: Henry Hudson Discovered Manhattan Island

(1609).
First Electric Power Station in World in
New York (1882).

: First Continental Congress (1774),
: Lafayette Day.

First Battle of the Marne (1914).

: James Fenimore Cooper Born (1789).
: Dutch Surrendered New Amsterdam

(New
York) to British (1664).

Italy Surrendered (1943).

Crimean War Ended (1855).

: Admission Day (California—1850).
: Arthur Holly Compton Born (1892).

Battle of Lake Erie (1813).

: Harvest Festival.

0. Henry (pen name William Sydney Porter)
Born (1862).

: Henry Hudson entered the river (1609).

Defender’s Day (Maryland).

: Walter Reed Born (1851).

John Joseph Pershing Born (1860).

Battle of Quebec (1759).

Battle of St. Mihie! (1918) First battle
planned and carried out by American forces
in World War |

: Great Britain and its colonies in America

adopted the Georgian calendar (1752).
“The Star Spangled Banner” written by
Francis Scott Key (1814).

: Independence Day of the Central American

Republics (1821).

William Howard Taft Born (1857).
Russians Burmed Moscow (1812).
Constitution Day.

Cornerstone of U. S. Capital Laid in Wash-
ington, D. C. (1793).

N. Y. Times established (1851) when its first
issue appeared.

Columbia Broadcasting System goes on air
with basic network of 16 stations, Major J.
Andrew White is president (1927).
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NEW YORK
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21:

22:

23:

24:
25:

27:
28:

29:
30:

O Co

. Washington issued his farewell address tc

people of U. S. (1796).

Great hurricane swept Atlantic Coast of N. Y.
and New England thence going inland an.
causing great loss cf life and property (1938).
Lincoln issued the preliminary proclamation
freeing the slaves (1862).

Nathan Hale Executed (1776).

First Day of Autumn.

Naval battle between "Bonhomme Richard”
commanded by John Paul Jones and British
frigate ““Serapis’” in North Sea (1779).

John Marshall Born (1775).

Balboa discovered the Pacific (1513).

Bill of Rights (1789).

. George Gershwin Born (1898).

Battle of the Meuse-Argonne
Nov. 11, 1918).

Rash Hashonah,

American Indian Day (4th Friday).

Georze Eugene Benjamin Clemenceau B.rn
(1841).

Michaeimas Day.

Mutual Broadcasting System starts as co-
operative four-station hookup (WOR, WGN,
WLW, and WXYZ), carrying tirst commer-
cial program (1934).

(Sept. 26-

[l o)

Citobe

: Francisco Franco Proclaimed Hcad of Spanish

Nationalist Government (1935},
Germany Crossed Border Into Czechoslo-
vakia (1938},

: Ferdinand Foch Born (1851).

Moshandas Gandhi Barn €1869).

: Reiigious Education Wecek. First full week in

Oct.

: Rutherford B. Hayes Born (18221,
: Yom Kippur.

Wright Brothers Took First Lcng Distance
Flight in an Airplane (1905).
Chester A. Arthur Born (1830!.

: Missouri Day.

National Business Women's Weck, gencially
the second week of Oc:t.

: Stamp Act Congress Held and Declaration

of Rights Issued by Colonies (1765).
James Whitcomb Riley Born (1853).

: Edward Vernon Rickenbacker Born (1890).
: Fire Prevention Week.

Fraternal Day (Alabama).
Chicago Fire (1871).

: U. S. Naval Academy in Annapolis opened

(1845).

: Eleanor Rocsevelt Born (1884).

Farmers’ Day (2nd Friday) (Florida).
YMCA Founder’'s Day—Sir George Williams
Born (1821),

12:
14:
15:

16:
17:

18:

22:

23:
24:

26:

27:

28:
31:

vt

Columbus Day.
William Penn Born (1644).

First public demonstration of ether as an
anesthetic, Mass. General Hospital {1846). -

Noah Webster Born (1758).

Surrender of General Burgoyne at Saratoga
(1777},

General Tojo Appointed Premier of Japan
(1941).

Alaska Day.

FCC set saside bands in ultra-high fre-
quencies for television aural or apex broad-
casting and relay broadcasting, above 30,000
ke. (1937).

: Surrender of Cornwallis (1781).

Volstead Act (Prohibition) Passed (1919).
John Adams Born (1735).

The Metropolitan Opera House opened with
presentation of Gounod's Faust (1883).
Sarah Bernhardt Born (1845).
Transcentinental telegraph
(1861).

Pennsylvania Day.

William Penn Born (1644).
Erie Canal opened to traftic (1825).

Better Parenthood Week, observed last week
in Oct.

Navy Day.

Theodore Roosevelt Born (1858).
Dedication of Statue of Liberty (1866).
Hallowe'en.

Admission Day, Nevada (1864).

line completed

Hobember
. All Saints’ Day (Lcuisiana).
Liberty Day (St. Croix, Virgin Islands
Only).

National Broadcasting Co. is organized with
WEAF and WJZ in N. Y. as key stations,
and Merlin Hall Aylesworth as president
11926).

: General Election Day.

North Dakota Admitted (1889).
South Dakota Admitted (1889).
James K. Polk Born (1795).

Warren G. Harding Born (1865).

: Panama declared its independence of Colom-

bia (1903).

: John Philip Sousa Born (1854).
: Guy Fawkes Day (English).

U. S. General Election Day.

: John Phillip Sousa Born (1854).

Static-less radio system based on FM in-
stead of AM, is demonstrated on 2V meter
wave by Maj. E. H. Armstrong at the Insti-
tute of Radio Engineers, N. Y. (1935),
American Art Week.

: Marie Skladouska Curie Born (1867).
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19:
21:

23:
24:
28:
29:
30:

: N. Y. Symphony Orchestra gave its first ccn-

cert under Leopold Damrosch (1858).
Montana Admitted (1889).

: Great Fire in Boston (1872).

American Education Week.

: Martin Luther Born (1483).

U. S. Marine Corps was created by the Con-
tinental Congress (1775).

: Armistice Day, World War |.

Washington Admitted (1889).

: Robert Louis Stevenson Born (1850).

Edwin Booth Born (1833).

: Robert Fulton Born (1765).

Book Week.

: Pikes Peak discovered (1806).
: Oklahoma Admitted (1907).
: Sixth Congress Met for First Time in Wash-

ington (1801).
Suez Canal Opened (1869).

: Standard Time went into effect in the U. S.

(1883).

Dr. V. K. Zworykin demonstrates his kine-
scope or cathode ray television receiver be-
fore a meeting of the IRE at Rochester,
N. Y. (1929).

: Lincoln’s address at dedicaticn of National

Cemetery on the battlefield at Gettysburg
(1863).

James A, Garfield Born (1831).

North Carolina Admitted (1789).

Edison Announced Invention of Phonograph
(1877).

Franklin Pierce Born (1804).

Zachary Taylor Born (1784).

Thanksgiving Day {(4th Thursday).

Admiral Byrd Discovered South Pole (1929).
Samuel L. Clemens (Mark Twain) Born
(1835).

Russia Invaded Finland (1939).

Winston Churchill Born (1874).

NP,

December

: Promulgation of the Monroe Doctrine (1823).
: llinois Admitted (1818).

Gilbert Stuart Born (1755).

: Martin Van Buren Born (1782).

Walt Disney Born (1901).

: Pearl Harbor Attacked (1941).

Roosevelt, Churchill, Stalin Confer at Teheran
(1943).

Delaware Day.

Daily facsimile broadcasting inaugurated by
KSD, St. Louis (1938).

: Eli Whitney Born (1765).

U. S. Declared War on Japan (1941).

: Germany-ltaly Declare War on U. S. (1941}.
1 U.S. Declared War on Germany-Italy (1941).

Peace Treaty Signed With Spain (1899).
Mississippi Admitted (1817).

13:
14;

20:
21:

23:

24:

25:

26:

27:

28:

29:

30:

31:

: First

: Alfred Nobel Born (1833).

Indiana Admitted (1816).
Marconi  Wireless
(1901).

Pennsylvania Admitted (1787)

Washington, D. C. became the permanent
home of the U. S. Govt. (1800).
Council of Trent (1545},

Alabama Admitted (1819).

George Woashington Died at Mt,
(1799).

Across Atlantic

Vernon

: Bill of Rights Day.

Dr. E. F. W. Alexanderson demonstrates his
multiple lightbrush television system and
projector at St. Louis (1926).

: Bost:n Tea Party.

Ludwig von Beethoven Born (1770).

: John Greenleaf Whittier Born (1807).

Aviation Day.
First Mechanical Airplane Flight by Wright
Brothers (1903}.

: New Jersey Admitted (1787).

First Sunday Paper Published (1796).

: Tyrus (Ty) Cobb Bzrn (1886).

Washington went into winter quarters at
Valley Forge (1776).

First Electric Lights on Broadway (1880).
Pilgrims Landed at Plymouth Rock (1620},
First day of winter.

George Washington Resigned Army Commis-
sion {1783).

NBC establishes a permanent coast-to-coast
network (1928).

“Aida” tirst performed in Cairo, Egypt (1871)
composed for celebration of opening of Suez
Canal.

Reginald Fessenden transmits human voice
by wireless {1906).

Washington crossed the Delaware to attack
Trenton (1776).

Christmas Day.

Battle of Trentcn (1776).

Record snow fall in New York, exceeding
in depth, blizzard of 1888 (1947).

Louis Pasteur Born (1822).

lowa Admitted (1848).

Wocdrow Wilson Born (1856).

Irish Free State Became State of Eire (lre-
land).

Texas Admitted (1845).

Andrew Johnson Born (1808).

First American YMCA established in Boston
(1851).

MBS, after operation as limited network for
two years, expands transcontinentally by
adding Don Lee Broadcasting System of
Calif. and other stations (1936),

Rudyard Kipling Born (1865).

The Gadsden purchase and new boundary
treaty ratified by Mexico and the U. S.
11853).

New Year's Eve.
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" EVERYBODY
EVERYWHERE
PERFORMS
BMI-LICENSED
_ MUSIC

/

BROADCAST MUSIC, INC. New York * Chicago

Hollywoed * Toronto

580 FIFTH AVENUE « NEW YORK 19. N. Y. Montreal
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1940

Each succeeding year finds BMI service 1o
broadcasters building and expanding. Year by year
the BMI catalogue grows steadily in size and in value.

BMI has had the hearty support of hroad-
casters from its very inception, not only because its
combined calalogs contain a well-rounded store of
great music but because it has created strong com-
petition in publishing and in the field of perforinance
rights.

With its current licenses running until 1959,
BMI more than cver stands as enduring proof of the
power and detcrmination of American enterprise to
create and maintain the right of {ree trade in a com-

petitive market.

Ty
th%

CANNIVERSARY

1950

BROADCAST MUSIC, INC.

580 FIFTH AVENUE « NEW YORK 19. N. Y.

New York * Chicago
Hollywood ¢ Toronto
Montreal
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I¥M Radie Stations

WBNX ... .. ... MElrose
WCBS .Ploza
WEVD ... .PLaza
WFAS .. oL .WHite Plains
WGBB . ... ... ... FReeport
WHLL ... OLympia
WHOM ... Clrcle
WINS . BRyant
WIZ TRafalgar
WKBS ... .. ..OYster Bay
WLIB ... ... ORegon
WMCA B .. .Clrcle
WMGM ... MUrray Hill
WNBC ... . ... ....Clrcle
WNEW . PlLaza
WNYC . . WOrth
WOR .. ... LOngacre
WOV Clrcle
WQXR ... Clrcle
WWRL 0oy B B A 1 NEwton
FM Radio Stations
WABF-FM ... ... ... .TEmpleton
WCBS-FM .. PlLaza
WFAS-FM .. .. . WHite Plains
WGHF .. . .. LExington
WGNR .New Rochelle
WGYN P BOwImg Green
WHLI-FM ... .OLympia
WIZ-FM . o TRafngar
WMGM-FM .. MUrray Hill
WNBC-FM ... .. o Clrcle
WNYC-FM ... WOrth
WOR-FM ... ... .. LOngacre
WQXR-FM g =R .- Clrcle
TV S!ntwns
WABD .MUrray Hill
WATV N BArclay
WCBS-TV .PLaza
WIZ-TV ... TRafaIgar
WNBT .. Clrcle
WOR-TV .LOngacre
WPIX PR L MUrruy Hill
Vational Networks
American Broodcasting Co..... ... . ... Clrcle
Columbia Broadcasting System.... ... .. PLaza
Keystone Broadcasting System. .. PLaza
Mutual Broadcasting System. .. .. PEnnsylvania
National Broadcasting Co............ Clrcle

5-0333
5-2000
7-0880
9-6400
9-1400
8-1100
6-3900
9-6000
3-7000
6-2500
9-2720
6-2200
8-1000
7-8300
3-3300
2-5600
4-8000
5-7979
5-5566
9-3300

8-5400
5-2000
9-6400
2-4927
6-8220
9-4054
8-1100
3-7000
8-1000
7-8300
25600
4-8000
5-3566

8-2600
7-8216
5-2000
3-7000
7-8300
4-8000
2-1234

7-5700
5-2000
7-1460
6-9600
7-8300

Station Representatives

ABC Spot Sales .............. .. TRofalgar
Avery-Knodel, Inc. .. ... .. ... .. .. PlLaza
John Blair & Co.... .MUrray Hill
Blair-TV, Inc. .. L MUrray Hill
Guy Bolam ... ... ... ... .. ... ... AlLgonquin
The Bolling Co.,, Inc.. ... ... ... ....PLaza
The Branham Co ..... . .MUrray Hill
Burn-Smith Co., Inc ..... .. MUrray Hiil
Thomas F. Clark Co, Inc......... MUrray Hill
Clark-Wandless Co. . . ..... ......ORegon
Continental Radio Sales. .. ... ... . LExington
Donald Cooke, Inc......... .. ..MUrray Hill
Everctt-McKinney, Inc. ... ... .. .. ... PLaxa
free & Peters, Inc...... .. .. ... ... ... PLaza
The Friedenberg Agency, Inc......... PLaza
Melchor Guzman Co., Inc..... . ... Clrcle
H-R Representatives. Inc. ... .. .MUrruy Hill
Headley-Reed Co. .............. MUrray Hill
Gearge P. Hollingbery Co. ... .. ... . ORegon
Hal Holman Co........ ..... . .MUrray Hill
The Katx Agency, Inc.... ........ Wlsconsin
Joseph Hershey McGillvra, Inc....MUrray Hill

3-7000
3-6513
9-6084
9-6084
4-7881

9-8150
6-1860
2-3124
4-6317
9-1575
2-2450
2-7270
9-3747
9-6022
7-7655
7-0524
9-7463
3-5467
9-2660
3-3421

7-8620
2-8755
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Robert Mecker Associates, Inc.. MUrray Hill 2-2170
National Bestg. Co. (Spot-Local Sales)..Clrcle 7-8300
Pan American Bestg. Co. . ..... .. MUrray Hill 2-0810
John E. Pearson Co.............. .. .. PlLaza 8-2255
John H. Perry Associates. ... .. MUrray Hill 41647
Edward Petry & Co., Inc.. ... ... MUrray Hill 2-4400
Ra-Tel Representatives, Inc...... MUrray Hill 4-2549
Radio Sales (Div. of CBS)...... ... ... PLaza 5-2000
William G. Rambeau Co........ .. LExington 2-1820
Paul H. Ravmer Co., Inc... .. MUrray Hill 7-6540
Taylor-Borroff & Co., Inc....... PEnnsylvania 6-6857
Transit Radio, Inc............. ... MUrray Hill 8-3780
The Walker Co...... _...... ... MUrray Hill 3-5830
Weed & Co...... ... R MUrray Hill 7-7772
Adam J. Young, Jr, Inc... . .MUrray Hill 9-0006

Advertising Agencies

N. W. Ayer & Son, Ilnc.. ...... ... ... Clrcle 6-0200
Badger & Browning & Hersey......... Circle 7-3719
Ted Bates, Inc................... ... Clrcle 6-9700
Batten, Barton, Durstine & Osborn.. ELdorado 5-5800
Benton & Bowles, Inc .. ... .. .. MUrray Hill 8-1100
Bermingham, Castleman & Pierce...LExington 2-7550
The Biow Co., Inc.. .. ... ... ... . PLaza 7-4100
Brooke, Smith, French & Dorrance. .MUrray Hill 6-1800
Franklin Bruck Advemsnng Corp ...... Clrcle 7-7660
Buchanan & Co., Inc.. .BRyant 9-7900
Calkins, & Holden. ... . ... .PLaza 5-6900
CompbcH—Equd Co., Inc..... ... MUrrcly Hitl 8-31%0
Cecil & Presbrey, Inc.. ... . ... .. ... ... PlLaza 5-8200
Compton Advertising, Inc......... .. .. Clrcle 6-2800
Cunningham & Walsh, Inc..... .. MUrray Hill 3-4900
Dancer-Fitzgerold & Somple, Inc.. .MUrray Hill 8-1600
D'Arcy Advertising Co................ PLaza 8-2600
Doherty, Clifford & Shenfield, Inc....BRyant 9-0445
Donahue & Co., fnc..... . ... .. .. COlumbus 5-4252
Roy S. Durstine, Inc..... ... ... ... Clrcle 6-1400
Erwin, Wasey & Co., Inc. ... ... .. LExington 2-8700
William Esty & Co....... . ... ... MUrray Hifl 5-1900
Federal Advertising Agency Inc. . MUrray Hill 8-4200
Foote, Cone & Belding.. ..........PLaza 5-6600
Fuller & Smith & Ross, Inc ....... MUrray Hill 6-5600
Gardner Advertising Co.. ... .COlumbus 5-2000
Geyer. Mewell, & Ganger, Inc.. ... .. PLaza 5-5400
Grey Adv. Agency, Inc......... .. CHickering 4-3900
The M. H. Hackett Co............... Clrcle 6-1950
Hicks & Greist, Inc....... .MUrray Hill 3-9135
Hirshon-Garfield, Inc. ... ....... .... PLaza 7-6300
Robert Holley & Co., Inc........... ... Clrele 7-3822
Charles W. Hoyt Co. Inc.. ....MUrray Hill 2-0850
Duane Jones Co., Inc.............. .. Laza 3-4848
Kastor, Farrell, Chesley & Clifford, Inc. ORegon 9-4440
The Joseph Katz Co.............. ... PLaza 5-2740
Kayton-Spiro Co., Inc.... ...... . .. LOngacre 5-5090
Kenyon & Eckhardt, Inc.... .. ... ..... PLaza 3-0700
Kiesewetter, Wetterau & Baker, Inc. LExington 2-0025
Abbott Kimball Co., Inc........... ... PLaza 3-9600
Kudner Agency, Inc................ .. Clrcle 6-3200
C. J. LaRoche & Co., Inc............. PLaza 5-7711
Al Paul Llefton Co., Inc......... VAnderbilt 6-4340
Lennen & Mitchell, Inc......... MUrray Hill 2-9170
Marschalk & Pratt Co.. ......VAnderbilt 6-2022
J. M. Mathes, Inc.... ... ........ LExington 2-7450
Maxon, Inc. . P WHitehall 3-2860
McConn- Enckson fne. . JUdson 6-3400
C. L. Miller Co.............. .. MUrray Hill 2-1010
Emil Mogul Ca., lInc... ... .. ... COlumbus 5-2482
Morey, Humm & Johnstone, Inc.. ... ... BRyant 9-5950
Morse International, Inc... . ..... . ... ORegon 9-4600
Peck Adv. Agency, Inc...............PLoza 3-0900
Pedlar & Ryan, Inc......... ... ... ... . PLaza 5-1500
Progressive Radio Adv. Co........... MElrase 5-5522
Redfield-Johnstone, Inc. . . .PLaza 3-6130
Fletcher D. Richards, Inc.......... ... Clrcle 7-6383
Arthur Rosenberg Ca., inc.. . .. .CHickering 4-4420
Ruthrauff & Ryan, Inc..... ... .. MUrray Hill 6-6400
herman & Marquette, Inc.. ... ... .. PLaza 9-6810
Street & Finney, Inc........ ... ..... WAtkins 4-8510
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